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WHY ADVERTISE NOW ? 


Many manufacturers may, in a 
seller’s market ask themselves “Why 
advertise when we've got more or- 
ders than we can fill?” Well, here 
are a few reasons why: 

1. To keep story before trade dur- 
ing period of diminishing sales 
contacts. The company that threatens 
to stop advertising because it is 
swamped with orders frequently 
takes most of its salesmen off the 
road. With no one calling on the 
trade, the whole burden of keeping 
name and product advantages be- 
fore the trade falls upon the adver- 
tising. 

2. To offset ill-will of “neglected” 
customers. Just because you can’t 
serve your customers, for God’s sake 
don’t ignore them! 

3. To insure against future when 
we return to “normal” times . . . or 
worse. Do you cancel your insur- 
ance policy every time you feel in 
the pink? 

4. To guard against the substi- 
tution peril and new competition. 
To materially reduce advertising at 
any time gives competitors and the 
manufacturers of substitute products 
a regular field day. 

5. To preserve and enhance pres- 
tige with educational advertising 
while product selling copy is not 
needed. This is the chance of a life- 
time to do the sort of an institutional 
advertising job that will make com- 
petitive — selling 
needed in the future. 

6. To test potential salability of 
new items or services. If your pres- 


easier when _ it’s 


ent line is sold to capacity, use some 


of your advertising funds to launch 
that item with which you have been 
experimenting. 


7. To cash in on human trait of 
“wanting the unattainable.” 
ber prohibition? 

&. To keep up with, catch up with, 


Remem- 
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or overtake today’s fast-moving pa- 
rade. Your plant may be up to 
capacity, but so is the other fellow’s. 
You still have to run as fast as you 
can, even to stay where you are. 

9. To educate new buyers in time 
Don't 
be in the spot of coming out at the 


of high personnel turnover. 


end of the anticipated boom with a 
high percentage of your prospects 
unfamiliar with your company and 
product. 

10. To guard against possibility 
of artificial demand due to “pro- 
The advertiser who 
quits is betting on a boom... . and 


tective orders.” 


he might lose. 

Ll. To turn embarrassment of re- 
jected business into lasting good 
will. The quickest way to insult a 
man is to refuse to sell him what you 
sell to others. Advertising designed 
to explain your position can often 
convert the situation into an asset. 

12. To “public 
relations” policy. If you still main- 
labor 


against the day 


maintain sound 


tain your relations policy 
when reduced de- 
mand lowers payrolls, why, in the 
name of all that’s sensible, shouldn’t 
you continue a sound customer re- 
lations policy? primary objec- 
tives in any public relations program. 


SELLER’S MARKET 


Obviously the wholesale supply 
area of the industry is so char- 
seller’s market. 

That it follows through to finished 
goods is also becoming apparent. 


acterized 


To many it is a very welcome con- 
dition. And 
thoughtful merchandisers are talking 


already wise and 
caution. What goes too far up 
sometimes come down too quickly! 
We recently read one comment 
which in effect stated that inherent 
in a seller’s market is always a dis- 
position to neglect the proper culti- 


vias Of Laurens, 
‘Twiuenethy af Ma 


vation of customers. Not that we at 
once act upon the principle that 
“now they can come to us’—but we 
feel it in our bones somewhat and 
so let down on the carefully built up 
program of service. cultivation and 
close relations which has dominated 
the business world for several years. 

As long as the seller's market 
looks rosy, it’s fine—but— 

Much that we have learned about 
cultivation of trade, about develop- 
ing small accounts and _ nursing 
valuable contacts, is endangered. 

When it comes in to us “from the 
blue”—we smack our lips and relish 
it. Why worry about calling on that 
Pennsylvania 
whom we have been coddling for 
months and perhaps years? We can 


so-and-so, over in 


rest up on such strenuous efforts and 
enjoy life a bit! 

That's all wrong. It’s short-sighted 
and it’s destructive. 

The thoughtful businessman should 
reflect a bit. He should know that 
buyers are now more sensitive. They 
won't show it, perhaps, when they 
want merchandise. But the seller is 
in a test-tube. His sincerity is under 
inspection. His integrity is being 
He is being taken apart. 

And a seller's market was never 
known to last indefinitely. 

Hence let us not be led to discard 
those constructive methods, habits 
and practices used in_ building 
through hard years. But rather let 


analyzed. 


us use this period to strengthen our 
position with those customers we 
have, to build up the small “toe- 
holds” we have here and there, into 
real customer relations and finally 
to open a new relation or account 
here and there. Let us extend our- 
selves and strain to serve better and 
bigger and more helpfully. 

It will pay. And we feel good 
It makes us grow, in all 


H.J.W. 


doing it. 
ways. 
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No Shortage!!! 


We continue to supply our regular 
customers with their normal require- 
ment of Wardia. We welcome the 
opportunity of doing likewise for you. 


The 
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THE MANUFACTURE OF PERFUMES 


Suggestions for the producer who finds 


extracts difficult to make .. . Factors in- 


volved in storage of certain materials 


by DR. PAUL JELLINEK 


Fx RACTS are solutions of odoriferous substances 
or perfume materials in alcohol. Their quality 
naturally depends first of all upon the raw materials 
used. or more specifically upon their total effect. 
harmony. ete. Also the odor of alcohol. which 
is used as a solvent. plays a certain part. though 
only in a negative sense; that is to say. the odor 
proper—the designation “by-odor” would be more 
correct— of alcohol, determined mostly by the high- 
er alcohols (ester. aldehyde. etc.) contained therein. 
The higher the degree 
of purity of the alcohol that is available the better 


always acts disturbingly. 


does the latter lend itself to the production ol 
extracts. 

Aside from the technique of composition. which 
is not to be considered here. the two factors men- 
tioned that determine value are thus determined 
only by the initial material (a finished perfume 
compound is here regarded as such) and the per- 
fumer cannot bring any further influence to bear 
upon them. 


RAW MATERIAL SOLUTIONS 


However, it is within his power to utilize a furthet 
important factor in the manufacture of his extracts. 
This is determined by the changes manifested by 
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alcoholic perfume solutions when stored for a long 
time. Consideration of this factor will aid him in 
the production of the best possible qualities. 

It is known that all alcoholic liquids that contain 
odoriferous substances, such, for example, as wines. 
liquors, extracts, etc.. improve in quality by a cet 
tain time of storing; they “age” in this time, but in 
this connection it should not be said that a longer 
period of storing always has as a result an ever 
increasing improvement in the quality of the flavor 
or of the odor. All these alcoholic solutions “age” 
up to a certain optimum. which occurs within a 
definite period of time according to their com- 
position. Then the qualities remain unaltered. 
often for a rather long time. only to deteriorate 
again slowly. 

The duration of the ageing of the extract depends 
first of ail upon the duration of ageing of its com 
ponent parts. It is accordingly of great importance 
to the perfumer to study the behavior of the in- 
dividual perfume materials in alcoholic solution 
during an extended period of storing. in order. 
when extracts are produced, to utilize in a prae- 
tical way the experiences he has gained from such 
an investigation. 

For the majority of both natural and artificial 
perfumes the principle that their alcoholic solutions 
improve during the period of storing applies. This 
experience is utilized by having alcoholic solutions 
of all these materials stored away for the longest 
possible time and the extracts compounded out of 
these solutions but not out of the odoriferous sub- 
stances themselves. 

Aside from the obvious advantage that a perfume 
produced in this way is aged (and “rounded off” 
so far as this is possible exactly by storing). the 
odoriferous substances or perfumes are in this 
manner better protected from being spoiled (by 











resinification, polymerization, oxidation, etc.) and, 
moreover, the most economical mode of operation 
possible is assured. Thus, for example, tne loss 
of a few drops of Bulgarian rose oil involves much 
more than the same quantity of a 5 per cent solu- 
tion of the same essential oil. 

In addition, by operating with solutions, a con- 
stantly even quality of the compositions produced 
according to the same directions is more readily 
assured than in the case of direct use of 100 per 
cent odoriferous substance. In the latter case too 
little or too much of the powerful perfumes (for 
example higher aldehydes. etc.) may become dis- 
agreeably noticeable in a manner often unavoidable 
when weighing in—even if only to a slight extent 

as a result of the distinctly different odor effects 
of the individual ingredients. 


PRODUCTS FOR SOLUTION 

Aside from the fact that the perfumer strives thus 
to keep on hand a stock of aged perfume solutions 
answering his requirements. it is advisable not to 
allow certain perfumes to be stored in undiluted 
form, but rather to bring them into solution as 
quickly as possible. A procedure of this kind is 
advisable particularly in the cases of chemically 
homogeneous odoriferous substances. which show 
in undiluted state a tendency to oxidation or poly- 
merization (for example aldehydes): drugs of 
animal origin (musk, civet. ambre). which are used 
exclusively in the form of infusions. whose odor 
value is considerably enhanced by a longer period 
of storing time. Such procedure is also advisable 
for wax-containing extraction products from plants 
and blossoms (absolute oils. etc.). since from their 
freshly prepared solutions, turbidities are caused 
by gradual separation of the wax. which oftentimes 
cannot be eliminated definitely by mere filtering. 

\s contrasted with the kinds of perfume materials 
just cited, which are kept best in storage only in the 
form of solutions, there should be mentioned a 
number of artificial perfume substances and essen- 
tial oils which ought to be kept undiluted and be 
brought into alcoholic solution only when the ex- 
tract is produced. 


PRODUCTS TO STORE UNDILUTED 

The reasons for this kind of treatment are to be 
found in the fact that some of these perfumes in 
case of long storing in alcoholic solution become 


impaired in odor value. Here there takes place 


between perfume material and solvent (alcohol and 
always water also) chemical reactions which cause 
disturbing reaction products to arise. Other ma- 
terials darken in alcoholic solution strongly after 
a time, which it is desirable to avoid so far as possi- 
ble. In addition there are other essential oils which 
gain in odor value when stored in the undiluted 
state and whose odor is refined by such storage. 
Among such (which from their behavior occupy 
an exceptional position under perfume materials) 
are: patchouli oil, vetivert oil, costus root oil, cori- 
ander oil and some ylang ylang or cananga oils. 
Perfumes whose solutions darken strongly when 


stored, particularly under the influence of light, are: 
indol, skatol, vanillin, ethyl vanillin, eugenol, de- 
colorized (chlorophyll-free) oak moss and some 
other less important perfumes. 


DETERIORATION NOTICEABLE IN ISO-EUGENOL 

\ distinct deterioration or impairment of odor 
after a rather long period of storing is manifested 
before anything else by an alcoholic solution of 
iso-eugenol. However, all formates and many buty- 
rates (the esters of alcohols with formic acid or 
butyric acid), become altered after but a short 
time in alcohol mostly to their disadvantage. In 
the solutions of formate re-estering (saponification 
of the formate and esterification of the released 
formic acid with the ethyl alcohol) appears to 
occur, at least partially, while the butyrates sooner 
or later cleave off free butyric acid. 


SYNTHETICS TO BE STORED 

I should at this juncture like to cite those arti- 
ficial and natural perfume materials whose solu- 
tions in alcohol when stored for a long time gain 
substantially; that is to say, whose stored solutions 
distinguish themselves advaatageously as compared 
to freshly prepared solutions. 

These include the artificial grades of musk like 
musk ambrette, then citronella oil, coumarin, hydro- 
cinnamic aldehyde, nerolin, oenanthic ether and 
phenyl acetic acid. Of the essential oils there are: 
basil oil, the geranium oils, labdanum resin oil, 
hitter almond oil, ambrette seed oil, clary sage, 
neroli oil, oil of rue, otto of rose, sandalwood oil, 
wintergreen oil, violet leaf oil and oil of cinnamon; 
also all extraction products, such as absolute oils 
and resinoids. Of the materials of animal origin, 
mention in connection with this has been made. 


STRENGTH OF SOLUTIONS 

It is now in order to clarify the question as to 
the concentration in which the perfumes should be 
dissolved in alcohol. 

Following practical considerations, i. e., to facili- 
tate distinctness and conversion of the recipes, the 
preparation of solutions with a perfume content 
of 1, 5, 10 and 25 per cent ought to answer these 
purposes best. A simple standardization by mixing 
all solutions in 10 per cent strength is therefore not 
to be recommended, since a certain regard for the 
relative strength of the individual raw material (by 
seeking to even up certain strengths somewhat by 
slight concentration) may very much lighten the 
work of the perfumer when producing new com- 
positions. Furthermore, the solubility of the in- 
dividual perfumes in alcohol must be taken into 
consideration. 

Starting from these points of view, the following 
standard is worthy of recommendation for the pro- 


duction of perfume raw material solutions, to which 
as a rule about 95 per cent alcohol is best adapted: 

| per cent solutions of: higher fatty aldehydes, 
cuminic aldehyde, violet leaf oil, oenanthic ether, 


etc. 


© per cent solutions of: animal drugs, floral ex- 
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tracts (absolutes), Bulgarian otto of rose and all 
crystallized odoriferous substances. 

25 per cent solutions of: all resins (resinoids) 
(on account of their generally low content of effec- 
tive odoriferous substances). 

All perfume substances not mentioned in the group 
given above should be brought into 10 per cent 
solution. 

An exceptional position is occupied, however, by 
those essential oils which suffer as a result of their 
high content of terpenes when stored for a long time 
in undiluted condition. In this case, in which the 
alcohol is to be regarded as preservative material, 
the addition or admixture of 50 per cent solutions 
is suitable for the purpose, and these solutions may 
then be used for the production of extracts. In 
case oils for the perfuming of soaps are to be 
stored, an addition of about 10 per cent alcohol is 
sufficient in most instances. The use of alcoholic 
solutions for soap compositions, as is recommended 
in many directions, is not to be advised, since it in- 
volves only a loss of the alcohol without affording 
any worthwhile advantages. In case, in this connec- 
tion a part of the terpenes should remain undis- 
solved or should precipitate while the material is 
stored, this is merely advantageous for the final 
purpose: the fragrance of the filtered solution re- 
mains of full value, while at the same time a later 
turbidity of the extract can in most instances be 
avoided. 


AVOIDING TURBIDITY 

Such turbidities of perfumes, which occur often 
only after they have been stored for a long time 
particularly when the cold season of the year sets 
in—in the bottles already packed for sale (often 
already sold), are a terror of the perfumers. How- 
ever, they can absolutely be avoided when working 
according to the following method: 

The extracts are compounded only out of per- 
fume solutions—so far as this has been designated 
as necessary in advance. These solutions must stand 
at least 24 hours in the refrigerator prior to their 
filtration and they are then to be filtered immedi- 
ately. 

The extract is mixed first from the already frozen 
In this mixture the con- 
centrated odoriferous materials that are to be used 


out and filtered solutions. 
are then dissolved if such are needed. Thereupon 
the prescribed quantity of water is added. 

In this connection, it is to be observed that per- 
fumes ready for sale have an alcoholic content of 
90 per cent by volume at the highest, but should 
never remain without the addition of water (95 per 
cent). The water used takes care of the somewhat 
pungent odor of the alcohol, often also (in the case 
of floral perfumes) makes the fragrance of the 
composition seem more natural and—here a virtue 
should never be made out of necessity—cheapens 
the admixture. 

The perfume mixture now ready should as a 
rule be frozen out again (after a 1- or 2-day period 
of storing) and be filtered cold. at which juncture, 
in order to facilitate the filtration, talcum powder 













































Photo Coty, Ine 
Study of component parts of extracts is necessary to determine ageing period 







or still better asbestos flakes can be added.  Filter- 
ing should never be done over calcium carbonate 
(“whiting,” “calearia”) or “magnesia.” These 





bodies are not neutral and might injure the per- 
fumes chemically (binding of acids, decomposition 






of aldehydes, etc.). 






THE QUESTION OF STYLE 





The question of the concentration of the per- 





fumes in the extract is not to be answered plainly. 
Here an important part is played by style and taste, 
which differ greatly in different countries and at 
As a rule the Latin countries prefer 
In coun- 






different times. 





stronger odor effects than the Germanic. 





tries with warmer climate stronger concentrations 
are desired——aside from particularly stronger fixa- 
tion—and the reason therefore is that the perfumes 
at higher temperatures volatilize more quickly. 
Fancy perfumes in most cases keep stronger than 








floral extracts. since in the case of the latter, artifi- 





cial perfumes in higher concentrations turn out to 





be less disagreeable. 
\s a rule the strength of extracts in the finished 
perfumes probably ranges between 5 and 15 per 










cent by weight. 































































































































































































































































COLLOIDAL 


Properties and uses of an ingredient of 
importance to the manufacturer of face 


powders . . . Three formulas 
by JOSEF AUGUSTIN 


h AOLIN or clay is a very important substance. in 
fact next in importance to talc. in the preparation 
of powders as well as for other cosmetic purposes. 
While tale consists of magnesium silicate in addition 
to a few per cent of water. kaolin is a water-con- 
taining aluminum silicate. 

The fact that kaolin is not fine enough and that 
its color is often not a pure white but has a grayish 
or brownish cast has reacted against its use for the 
production of finer grade cosmetic preparations. 
Kaolin, obtained as a mineral. even when ground 
extremely fine and then elutriated. still possesses 
this deficiency. Its property of being held easily in 
colloidal suspension in water has. however. facili- 
tated its thorough refining. But it has been the ap- 
plication of electrolysis to this refining or purifica- 
tion process that has finally yielded a colloidal 
clay which is free from all mineral impurities. 

The purity of the product may be gained from 
the analytical result of a 99.8 per cent aluminum 
silicate content in the colloidal clay. Furthermore. 
it is free from alkaline electrolytes and from crvystal- 
line particles. the presence of which may well be 
responsible for irritation of the skin due to the 
cutting action of the sharp needles and edges of 
crystals. It is extremely fine and always uniform 
and the particles have a diameter of approximately 
of one to two thousandths of a millimeter. It covers 
uniformly, is perfectly adherent. and acts better in 
every respect than ordinary clay. 

The markedly increased absorptivity of the elec- 
trolytically prepared kaolin is clearly manifested 
by a decolorizing experiment. When ordinary clay 
is added to a colored solution and colloidal clay to 
another solution of like character, it is easy to see 
that the colloidal clay absorbs considerably more 
color and forms a stable, slightly soluble color lake 
or pigment. Decolorization of the solution is per- 
fect, while where ordinary clay is used the solution 
still retains a very considerable portion of its origi- 
nal color. 


When colloidal clay is 


rubhed into the skin. it 
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CLAY 





IN POWDERS 


The skin is not 
irritated in any manner and the powder adheres 


leels very agreeable and smooth. 
firmly. 


COLLOIDAL CLAY WHITER THAN OTHERS 


The most important property of colloidal clay. 
however, is that it is much whiter than any other 
grade. It can be used with safety in making the 
finest grades of face powders. One of its advan- 
tageous properties in this connection is that it forms 
a stable lake with dvestuffs which are dissolved in 
When colloidal clay is 
employed for making colored face powders. it is 
found that the color is firmly joined with the pow- 
der and does not form streaks when the skin be- 
comes moist. It thus affords the possibility of being 
incorporated with a variety of vegetable dyes on 
uninjurious aniline dyestuffs so that any desirable 


either water or alcohol. 


shade may be obtained. 

Colloidal clay possesses a very high covering 
power. This. of course. means that a little of the 
clay goes a great way in covering the skin. The 
powder covers the skin with a very fine film that 
is not visible and hence the skin has an attractive 
appearance with no sign that a powder has been 
applied to it. The skin appears smooth and dull. 
(that is. not shiny) because the extreme fineness of 
the colloidal clay does away with the troublesome 
reflection of light from the powdered skin surface. 
found in many other powders used for this pur- 
pose and responsible for the shiny effect. 


ABSORBS MUCH MOISTURE 

\nother interesting property of colloidal clay is 
its capacity for absorbing considerable quantities 
of moisture, perspiration and fatty substances. This 
is an important point and makes it very useful in 
the compounding of face powders. 

In spite of the many advantageous characteristics 
of colloidal clay. it cannot he used alone for the 
preparation of face powders. It is a very useful 
hase in the manufacture of powders when used with 
other substances. Thus. for example, it is advan- 
tageous to add the purest grade of zine oxide to the 
colloidal clay in order to increase the whiteness of 
the powder when applied to the skin. Titanium 
dioxide may also be ‘used for the same purpose. 
hut need not be added in as large proportions as 
the zine oxide since the titanium dioxide is more 
efficient in this respect than zinc oxide. The addi- 
tion of zinc stearate. or better from the hygienic 
standpoint; magnesium stearate makes the feel of 
the powder more oily. On the other hand the addi- 
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Clay taken from the field is subjected to a refining process in 


tion of tale makes it more slippery, and the addition 
of wheat starch or corn starch or magnesium car- 
bonate makes it lighter and gives the skin the 
velvety appearance of peaches. 

\ principle that must be borne in mind in mak- 
ing colored face powders, is that the same powdet 
base cannot always be used for every shade or tint 
with the best results. A distinction must be made 
between a heavy. adherent and well-covering pow- 
der and a lighter powder. For example a_ very 
smooth and delicate complexion requires a powder 
base of much finer structure and at the same time 
vreater adherence than a rougher complexion with 
wide pores. A different powder must also be used 
for darker complexions than for lighter. 


THREE POWDER TYPES 

The following formulae for making various pow- 
ders with the aid of colloidal clay have been selected 
as the most representative from a large list. The 
formula for a face powder calls for the use of fifty 
parts by weight of colloidal clay, twelve parts by 
weight of titanium dioxide. three parts by weight 
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Photo Ewing Gallowa 


which electrolysis figures in removing mineral impurities 


ol magnesium carbonate. fifteen parts by weight of 
the finest grade of ivory white tale and five parts 
by weight of magnesium stearate. Such a powder 
hase can be colored in bright shades by the incor- 
poration of pigments or dyestuffs in solution. It 
can also be advantageously perfumed and_ holds 
the odor well. 

\ light powder composition is made by mixing 


together 250 parts by weight of colloidal clay, the 


same proportion of wheat starch. 200 parts by 
weight of magnesium carbonate, the same propor- 
tion of white tale and one hundred parts by weight 
of zine stearate. 

\ compressed powder composition contains 370 
parts by weight of talc, 250 parts by weight of col- 
loidal clay, 350 parts by weight of starch and fifty 
parts by weight of zine oxide. This powder may be 
formed into compressed cakes without the need of 
adding any binding agent. 

Colloidal clay may also be added to liquid pow- 
ders. grease paints. theatrical powders, pastilles. 
eyebrow pencils. lipsticks. cleansing creams and 
many other cosmetic and toilet preparations. 
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The quartz lamp in the laboratory will 
give quick, reliable information on pur- 


ity and source of raw materials 


by PAUL I. SMITH 


TRRADIATION by means of quartz lamps is now 
affording considerable help to the works chemist 
when testing the purity of many raw materials, 
particularly vegetable oils used in soap production, 
and essential oils necessary for the manufacture of 
perfumes. The ultra-violet ray lamp is of the great- 
est value in detecting the presence of minute traces 
of injurious impurities, and some American _per- 
fumers have, for some time now, been interested 
in the identification of essential oils by ultra-violet 
spectrograms. Direct radiation with unfiltered light 
also affords a good deal of valuable information, 
especially as regards the keeping properties of soap 
and perfumery compounds. 

One most important aspect of ultra-violet tech- 
nique is that it speeds up report work in the labora- 
tory. Quick fluorescence tests place data in the 
hands of executives many hours before it would be 
otherwise possible, and in this way, prompt de- 
cisions regarding options on oils and other mate- 
rials may be given. There is no doubt that the 
quartz lamp is a sound investment. It must not, 
however, be considered a substitute for essential 
laboratory equipment necessary to carry out com- 
plete analysis. Ultra-violet ray tests supplement the 
ordinary work of the chemist. 

The mercury are operating in a tube of fused 
quartz or of other material transparent to the 
actintic rays is the standard source of ultra-violet 
light. The characteristic spectrum of the mercury 
arc shows lines down to 1849 A.U. when generated 
in quartz. By interposing suitable filters, lines re- 
quired for special purposes can be selected, and 
for fluorescence work a filter is selected which passes 
only the invisible rays. 


COMPARISON OF COLORS GOOD TEST 

Valuable qualitative tests can be carried out by 
comparing the fluorescence colors of any given sam- 
ple with that of an approved sample or series of 


THE USE OF ULTRA VIOLET LIGHT 
IN THE LABORATORY 


samples of carefully graduated purity, or quality. 
Care must, however, be taken that the conditions 
of the test are not allowed to vary from time to 
time owing to differences in temperature. It is 
important, also to prevent deterioration by photo- 
chemical oxidation, or other causes, of the samples 
to be used for checking purposes. It should be 
remembered that polymerization of vegetable oils 
takes place very rapidly, especially in the presence 
of oxygen. Sometimes the oil is bleached, as in the 
case of olive oil, and very often, a certain amount 
of thickening takes place. 

By the aid of the ultra-violet ray lamp, it is pos- 
sible to help in the differentiation between pure and 
refined olive oil, provided always that the virgin 
check sample has not been previously exposed to 
sunlight sufficiently long to cause a fading of the 
characteristic yellow fluorescence. In the rays of a 
Wood mercury vapor lamp, Frehse, Ann. Fals. 
1925, 18, 204, observed refined olive oil to possess 
a bluish green fluorescence, while the raw oil gave 
an orange fluorescence. According to some workers, 
as little as 1 per cent of refined olive oil in virgin 
oil may be detected by the change of fluorescence. 
Ten per cent of soya bean oil, bean, maize and 
grape seed oils added to virgin oil also alter the 
fluorescence. Solvent extracted oils always show a 
violet and quite unmistakable fluorescence. The 
presence of mineral oil in vegetable oil is usually 
fairly easy to detect by the addition of a distinctive 
fluorescence color. It is, however, worth noting 
that some mineral oils quickly lose their character- 
istic fluorescence color on exposure to sunlight, and 
samples should not, therefore, be exposed to light. 


UNHYDROGENATED OILS CAN BE DETECTED 

Ultra-violet light is useful for detecting the pres- 
ence of unhydrogenated oils in hydrogenated oils. 
or vice versa. Ellis and Wells in their book en- 
titled Chemical Action of Ultra-Violet Light. 
state: 

‘A well-hardened hydrogenated oil, such as 
hardened cottonseed oil of a melting point of about 
60 deg. C., is very resistant to ultra-violet light, 
while the cottonseed oil from which it is prepared 
is quite readily thickened by the effect of the ultra- 
violet radiation. Accordingly a mixture of the two 
glycerides changes in appearance on exposure to 
ultra-violet. Many ordinary greases or fats such as 
soapmakers’ tallows and the like are darkened and 
polymerized on such exposure, while hard fat of 
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Ceiling ultra Violet 


ray lamps eliminate air 'Mpur ties ir Mixin roon 
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” 


the melting point referred to is scarcely visibly 
changed. An exposure of several hours at a dis- 
tance of 4 to 8 inches from the lamp is recom- 
mended.” 


KEEPING PROPERTIES OF SOAP 

Kither by means of fluorescence tests. or direct 
radiation with unfiltered rays. the chemist is able 
to check many of the oils and fats used in soap 
manufacture. He is also able to test the keeping 
properties of soaps, as well as the coloring matters 
and perfumes they contain. Oskar Hagen (Sei/en- 
Sieder-Zeitung No. 37/38, 1931) found _ that 
exposure of preserved soaps gave useful informa- 
tion regarding the value of the preservatives em- 
ployed. Sulphite soaps were unaffected by long 
exposure to the rays, about 25 hours. whereas 
borax and thiosulphate soaps were unable to stand 
longer periods than six hours. 


ESSENTIAL OILS TEST 

As regards essential oils, the quartz lamp is 
already being widely used in American trade labora- 
tories for grading oils. It renders possible the 
immediate detection of traces of injurious infpuri- 
ties, which would be very difficult to point out by 
purely chemical methods. In this work, use is made 
of the fluorescence property of the product, and also 
the photochemical reaction induced by radiation. 
This applies not only to essential oils, but also to 
aromatic chemicals used in perfumery. Quite fre- 
quently, exposure to ultra-violet light produces ex- 
tensive isomerization. Thus irradiation of the cin- 
namic acids produces isomerization. Photochemi- 
cal changes are in many cases dependent upon the 
wave-length of the light. and it has been shown by 


some workers that long ultra-violet: rays induce 
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polymerization changes, but short ultra-violet ray-= 
retard them. 

\s regards technique in the case of essential oils, 
J. A. Radley, M. Ss. A.C... Chemist and Drug- 
gist. August, December, 1933, recommends the 
following method: 

“The liquid in a test tube is placed under a 
lamp, some 10 cc. being used, and the fluorescence 
at the meniscus and in the body of the liquid being 
observed. The liquid is then poured out until only 
about 2 or 3 cc. remain and this is again examined. 
The rays should fall perpendicularly upon the sur- 
face of the liquid in these cases. From the above 
experiments information as to the penetrability of 
the liquid is obtained, and, if a solution, as to the 
concentration of the dissolved substance; generally 
the smaller the ring at the surface the more con- 
centrated the solution and the less the rays pene- 
trate before being converted into visible light. The 
liquid in the tube is next shaken and the fluores- 
cence color of the drops or film of liquid on the 
sides of the tube noted. It may also be gently 
heated and the fluorescence color of the drops or 
film of liquid on the sides of the tube noted; any 
difference in color or intensity servés as a rough 
guide as to whether there is one or more fluorescing 
compounds present, or if the main liquid is in a 
state of purity.” 

There is little doubt that the future will witness 
the increased use of the quartz lamp in the indus- 
trial laboratory. Properly handled it can be of the 
utmost service to the manufacturer and afford 
quick and reliable information regarding the purity. 
and even the source of most of the raw materials. 
Fluorescence tests will indicate at once whether a 
vegetable oil is inclined to be rancid, or whether 
an expensive essential oil has been adu!terated. 





AIDS TO BETTER 
PRODUCTION 


by RALPH H. AUCH, a.s. cH.E£. 


PROVIDING INCREASED CAPACITY 
Increased capacity, when the occasion for it 


arises, can be secured by any one of several 
methods. The first thought usually is simply to add 
another assembly line similar to that or those al- 
ready in operation. There are instances when this 
is by no means the best solution to the problem. 

The lines in operation may be relatively obsolete. 


Higher 


liquids, creams or powders in 


capacity equipment, whether it be for 


glass, tubes or cans, 
is usually available and may well be thoroughly 
investigated. 

One scheme successfully employed on several 
occasions is the provision of new equipment of 
higher capacity to replace that on one line. Then 
move the old equipment over to another line of old 
equipment and hook the two up in parallel. Thus 
both lines, the old as well as the new, have their 
capacity Obviously the old is not as 
efficient from the labor angle as is the new. 


increased. 


RELIEF PERIODS VS. STAGGERED RELIEF 


In the boom twenties when operatives and not 
jobs were at a premium, many measures were taken 
to attract and to hold desirable help. It was not 
unusual to stop operations completely both in mid- 
morning and mid-afternoon for rest periods. Di- 
versions were provided and even the tea carts were 
rolled out for snacks at company expense in some 
plants, including our own. 

In late years, production line speeds have been 
increased and operations generally speeded up. 
Some plants have given little or no thought to re- 
lief and rest periods. 

Others are utilizing extra girls and men trained 
for each individual female and male operation 
respectively on the production lines to give the 
operatives staggered individual relief throughout 
the work day when they might advantageously shut 
down the assembly lines for definite relief periods. 


On semi-automatic production lines, definite relief periods are 
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Still others are employing definite relief periods 
when, upon study, they would find the staggered 
relief scheme outlined above more practical. 

Thorough comparative tests of efficiency and lost 
production time of the two methods have resulted 
in the following conclusions. On semi-automatic 
lines the definite relief periods have proven the 
better, while on the fully automatic lines the stag- 
gered relief utilizing extras has advantages out- 
weighing the disadvantages. Currently, for four 
working hours in the morning, two seven minute 
reliefs are allowed; and in the three hour afternoon, 
one of like duration is granted. 

Incidental advantages are manifold. Issuing of 
clean uniforms and of pay checks is facilitated with- 
out the usual waiting in line. Contacts with the 
personnel department are not bunched or hurried. 
Refreshment stand, recreation room and wash room 
facilities are never overtaxed. 


BURNABLE CUSPIDORS 

“No Smoking” is a readily enforceable rule. “No 
chewing” is practically unenforceable. however, and 
every production man learns pretty early in his 
career never to set up unenforceable ones. 

Spitting into equipment, particularly conveyors, 
and in corners, even though painted white, irks to 
say the least. 

Now come burnable cuspidors in several sizes 
and at very nominal cost. They are still unsightly 
but being disposable eliminate the cleaning job. 


FOREIGN MATTER IN COLLAPSIBLE TUBES 

The devices and equipment available for cleaning 
bottles and jars are many in number and capable of 
handling any required capacity. Almost without 
exception they are effective in ridding the ware of 
glass particles, carton dust and other foreign matter. 

A suitable effective device for cleaning collapsible 
tubes before filling has not yet come under observa- 
tion. Certainly here is a place for the equipment 
manufacturer to do a real service for this industry. 
Until he comes through, resort must be made to 
makeshift devices that usually blow the dirt all over 
the place instead of collecting it. 

Backing off many caps of many different products 
at the corner drug store recently was a revelation. 
In fact, the unsightly accumulation of debris under 
the cap was revolting. Many manufacturers are 
either not cognizant of it or winking at it. 


Photo Crystal Products Co. 


better; on fully automatic lines, staggered reliefs work easier 
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THE PEAR FLAVOR 


Basis and components for artificial pear 
flavoring .. . Need for careful blending 


.. - Quince flavoring and its similarity 


by H. STANLEY REDGROVE., 
B. Sc., F. I. C., F. R. H. S. 


Oregon-Washington-California Pear Bureau 


Natural pear flavor, directly extracted, is surprisingly poor 


November, 1939 


Department 


I is perhaps misleading to speak of “the peat 
flavor’, as though there was only one, so diverse 
are the delights which cultivation has created from 
Pyrus communis L. This fact, indeed, is recognized 
in the flavoring essence industry, most manufactur- 
ers offering at least two varieties of pear flavorings 


offer Williams are 


popular types, and others are to be met with. 


some more. Jargonelle and 

The pear is a fruit which permits its flavor to 
he directly extracted, and the yield of flavoring 
material may be increased by prefermentation of 
the fruit. 
doubt whether any entirely natural pear flavoring 


In any case, however, it is poor; and | 
is to be found on the market. Indeed, most of the 
pear flavorings in commerce owe nought to the 
fruit after which they are named. 


ISO-AMYL ACETATE USUAL BASE 

What intricate combination of esters gives to the 
pear its aroma is unknown or, at any rate, has not 
been made public; but the basis of most synthetic 
The flavor of this 
synthetic is definitely pear-like but woefully crude. 


imitations is iso-amyl acetate. 


lso-amyl acetate may constitute up to 40 to 50 
per cent of the basis of an artificial pear flavoring; 
but it needs very careful blending if the result is 
at all tolerable. 
high importance. 


to be Purity is another factor of 

Ethyl acetate is, perhaps, the constituent of next 
importance, at least 12 per cent being a desirable 
Butyl, and more especially iso-butyl 
acetate are esters with somewhat pear-like odors, 


addition. 


whose utility should not be overlooked; while ethyl 
and iso-amyl butyrate are also possible constituents. 


INCLUSION OF CITRUS OILS 


The inclusion of Citrus oils is essential. Of these 
sweet orange oil is the most important, and some 
formulae contain fairly massive amounts. Lemon 
oil may be also used; and, in spite of its unpleasant, 
bitter taste, bergamot oil is distinctly useful, though 
the basis should not contain more than 5 per cent 
of it. Up to 1 per cent of petitgrain oil may also 
be incorporated. 

The barest suggestion of the clove-note is desir- 
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able, and this may be given by means of a trace 
of eugenol or of clove oil itself. 

Vanillin serves as a flavor fixative; but it should 
not be added with too heavy a hand, or it will 
change the whole character of the composition. 
About 2 per cent should be enough. 

Special varieties are distinguished by the presence 
in the formula. either singly or in combination, of 
rose-like, musky or vinous notes. For the produc- 
tion of the first, such esters as geranyl formate and 
butyrate. and citronellyl formate, whose aromas 
are at once rose-like and fruity, are useful. A 
musky note can be given to the composition by a 
trace of that very useful product, clary sage oil; 
or. if a more definitely musky effect is desired, 
a trace of ambrette seed absolute may be added. 


PRODUCING A VINOUS NOTE 


For the production of a vinous note, cognac oil 
or ethyl oenanthate may be employed, but the first 
calls for great discretion in its employment. 

\ trace of methyl salicylate has also been recom- 
mended as a possible addition for giving individu- 
ality to the flavor. 

Recently some improved essences have made their 
appearance, and probably contain new synthetics 
not marketed “straight”. 


QUINCE FLAVOR SIMILAR 
Botanically allied to the pear is the quince, 


In the 
pharmaceutical world, the seeds of the quince are 


Cydonia oblonga Mill (Pyrus Cydonia L.). 


well known, since they are rich in mucilaginous 
matter which is useful for a variety of purposes. 

The tree used to be widely cultivated in England 
at one time. and the fruits were well known and 
widely used for culinary purposes. Today, quince 
trees are rarely to be seen, and the fruit is difficult 
to obtain, though for jam-making it is practically 
unrivalled. So far as America is concerned. my 
knowledge of the position is derived from Fraser's 
authoritative treatise on American Fruits (New 
York. 1924). He writes, “The quince is not grown 
extensively. Seventy per cent of the crop is grown 
in New York, Pennsylvania and Ohio. The whole 
output seldom exceeds half a million dollars in 
value. Individual bushes are grown on many farms 
and in yards, but the commercial crop is secured 
from small patches ranging from a few trees to 
20 acres. There is no large demand for the fruit; 
hence, there is little prospect of large orchards. 
although some believe that many markets could be 
developed if there was a larger supply.” 


DEMAND FOR QUINCE FLAVORING 


There seems to be little demand for quince flavor- 
ing essence chiefly because the flavor is not well 
known. Walter in his well-known. but now rather 
old. Manual for the Essence Industry, has pub- 
lished some quince formulae. his basic artificial 
quince ether containing bergamot oil. cognac oil. 
benzaldehyde, clove oil. sweet orange oil. ethyl! 
butyrate and valerate. and amyl acetate and valerate. 

The neglect of the fruit itself by essence manu- 
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facturers, however, seems surprising, as it is de- 
cidedly rich in aromatic material, which might be 
useful for building up realistic imitations of other 
fruit flavors. 

The following is the method recommended by 
Walter for treating the fruit: “Ripe quinces must 
lie for some weeks on straw to develop their flavor. 
| ewt. such quinces are crushed and expressed. ‘The 
residue is macerated with 20 lb. alcohol for three 
days and then expressed to yield 20 lb. extract. The 
remaining residue is distilled off with the juice ob- 
tained and ethyl valerate 6 dr. and amyl acetate 
12 dr., and the distillate rectified to yield 5 Ib. 
which mix with the extract to a final yield of 25 lb.” 


Status of Corn Sugar 
THE U. S. Department of Agriculture has an- 
nounced that in formulating definitions and stand- 
ards for foods it will recognize—where the evidence 
of record justifies the optional use of sugar and 
dextrose (refined corn sugar) without label declara- 
tion of their presence. 

The text of the Department's statement, made by 
Secretary Wallace follows: 

On December 26, 1930, Secretary Arthur M. 
Hyde issued the following ruling on the status of 
corn sugar under the Federal Food and Drugs Act 
of June 30. 1900: 

“Corn sugar (dextrose) when sold in packages. 
must be labeled as such; when sold in bulk must be 
declared as such; but the use of pure refined corn 
sugar as an ingredient in the packing, preparation 
or processing of any article of food in’ which 
sugar is a recognized element need not be declared 
upon the label of any such product. 

“Nothing in this ruling shall be construed to per- 
mit the adulteration or iniitation of any natural 
product such as honey by the addition of any sugar 
or other ingredient whatever.” 

The effect of this ruling. issued under the lood 
and Drugs Act of June 30, 1906, expired with the 
repeal of that law on June 25. 1939. 

The ruling cannot be reissued in its entirety under 
the new Federal Food, Drug and Cosmetic Act. 
One reason for this is a new provision requiring 
label disclosure of all ingredients, including sugar 
and dextrose (refined corn sugar). in foods for 
which no definitions and standards of identity have 
been prescribed. Another reason is that. in’ pre- 
scribing a definition and standard of identity for 
any food under the new law. the Secretary of Agri- 
culture must base his findings exclusively upon sub- 
stantial evidence of record introduced at a public 
hearing on such definition and standard. The rec- 
ognition given dextrose in each individual standard. 
therefore, and the question of label declaration of 
sugar and dextrose used as optional ingredients. de- 


pend wholly upon the eharacter and sufficiency of 


the evidence. 

It is the purpose of the Department in the formiu- 
lation of definitions and = standards for food to 
recognize, where the evidence of record justifies. 
the optional use of sugar and dextrose (refined 
corn sugar) without label declaration of either. 
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insufficient Vanilla Beans 
for All Needs 


IT has been estimated, according to a report made 


by John H. Beach before the F. E. M. A. Executive 
Committee, that there are available for importation 
into the United 799,200 
pounds of Bourbon beans, approximately 240,000 


States approximately 


pounds Mexican beans, 222,000 pounds of Tahiti 
beans, 11,100 pounds of Java vanilla, 22,200 
pounds from Guadeloupe, and 2,200 pounds from 
Porto Rico. It is the censensus of opinion of the 
vanilla bean importers that next year’s supply will 
he approximately the same, with an increase in 
Mexican beans from 240,000 to approximately 
300.000 and that the supply from Java may be in- 
creased from approximately 11.000 pounds to 22. 
GOO pounds. The average amount of vanilla beans 
imported into this country each year for the past 
fifteen years has been approximately 1,200,000 
pounds, 

There are not enough vanilla beans imported 
into the United States for the manufacture of 
vanilla extract to meet with the demands of the ice 
cream, frozen dessert, bakery and confectionery in- 
therefore the 
Standards Committee of the United States Depart- 
ment of Agriculture, in consideration of definitions 


dustries. and for culinary purposes; 


and standards for the various articles of food, is 
duty-bound to promulgate regulations carrying into 
effect precedents heretofore established for the use 
of compounded harmless flavoring products, in the 
protection of the interested industries as likewise 
the consuming public. Under the new Federal 
‘ood, Drug and Cosmetic Act the Secretary has 
heen granted broad power—particularly under sec- 
tion 403 (k), wherein he is empowered to make 
necessary and practical exemptions where he finds 
compliance to be impracticable. 


Stating Net Contents 

MANY inquiries have been received in reference 
to the proper statement of the net contents on 
liquid food, drugs and cosmetics. The F.E.M.A. 
asked the following inquiries. which were answered 
by Dr. P. B. Dunbar. Assistant Chief of the Food 
and Drug Administration: 

(). If a bottle holds two ounces of liquid food. 
drugs or cosmetics is the proper labeling of the 
contents as follows: “Net Contents 2 Fluid 
Ounces” or a statement: “2 Fl. Ozs.”? 

\. In declaring the quantity contents for liquid 
preparations either of the suggestions you make: 
namely, “Net Contents 2 Fluid Ounces” or “2 
rl. Ozs.” will meet with the requirements of the 
Act. 

(). If two or more parts of the label or carton 
(paper box) are likely to be seen first by the cus- 
tomer, then must all required words be repeated 
on every such part? On some of our prepara- 

tions this would be almost impossible as_ the 

wording would have to be so small that it 
would hardly be readable. Under such cireum- 
stances if the label or carton were so arranged 





and printed that it showed clearly which was the 
front and which the back. would not this an- 
swer? 

\. The required information to be placed on the 
label should be on the display panel. It is pos- 
sible to arrange the label so that one panel 
would evidently be for display purposes. Of 
course, if all panels are of equal prominence. 
the required information should appear upon 
each panel. 

(). If a manufacturer buys a drug like castor oil 
and bottles it. instead of setting forth “Manu- 
factured For and Packed By” or “Distributed 
By” would it not be proper to state “Bottled 
By"? Castor oil would not actually be manu- 
factured for us. 

\. No criticism would be offered if you used the 
statement “Bottled By” 
castor oil. which undoubtedly you purchase in 


for a product such as 


bulk and package. 

(). In the statement of the contents on the label 
of a bottle containing four fluid ounces is the 
proper statement “Net Contents 4 Fluid Drams” 
or “Net Contents 1 fluid ounce”? 

\. The volume of contents in a liquid preparation 
may be declared either as “4 fluid drams” or 

“I fluid ounce.” Possibly the declaration in 
“I, fluid ounce” would be more informative to 
most people. 

The quantity of contents must be stated upon the 

label for all packages of drugs, but packages of 

food of less than \s ounce are exempted. 

It is the F.E.M.A.’s interpretation of the aforesaid 
references that members need not state the words 
“Net Contents” and then the amount contained in 
the packaged food, but may, for example, state 
the quantity of contents unqualifiedly, such as: “2 
Fluid Ounces” or the abbreviation thereof. 


Vanilla Bean Curing 


FOR experimental purposes a certain amount of 
green vanilla beans were left on the vines in Pa- 
pantla. Mexico, taking care that some sunshine 
would fall upon them. The beans were not picked 
until the month of April, at the time the vanilla 
vines started to bloom. They were then subjected 
to a very light curing, placed under observation. 
and the results obtained were beans of perfect keep 
ability. excellent flavor, and they crystallized shortly 
after bundling. All the beans were split on th 
vines and lost the organic acids and water, which 
would have been lost during the curing. The flavor- 
ing quality was excellent, although the color of 
the bean was a yellowish red, even considering they 
were all superior quality (the lower grade beans 
fell or rotted on the vine before the test was over). 
This emphasized the fact that for proper curing the 
hetter quality is necessary to obtain ripe beans and 
to subject them to a very slow curing process. such 
as experienced in this experiment. These beans 
proved to keep indefinitely. It would certainly 
seem, therefore, that if the curing is done with- 
out precipitation better crops of vanilla beans can 


be obtained.—M. Cortizas. 
























































LIP KIT 


ELECTRO-MASK 


PLASTIQUE MASQUE 


THROAT AND NECK KIT 


/ Vew TOILET GOODS 


Lip hit: Six lip stencils, each the 
perfect shape of its type, are in- 
cluded in the new lip kit introduced 
by Volupté, Inc., to eliminate hit-or- 
miss amateur methods of lip make- 
up. Also included in the kit are a 
lip liner, lipstick and lip brush. The 
cardboard stencils fit comfortably 
between the lips while the lip design 
is traced around the inside with the 
lip liner. The brush helps to carry 
the outline into the corners. The 
stencils are numbered and the most 
suitable style may be selected and 
purchased all in that size in boxes 
of SIX. 


Deepskin Electro-Mask; An excel- 
lent scientific beauty device, based 
on healthful, therapeutic principles 
has been developed by Inspiré, Inc. 
It is a facial electro-mask which 
reaches and activates the deep under- 
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T eview 


skin by means of dry heat and infra- 
red rays. The mask fits over the 
face and around the entire neck. It 
operates under AC or DC current 
on any ordinary connection and is 
said to be entirely automatic. The 
heat builds up slowly to the correct 
constant temperature. A_ treatment 
should last twenty minutes or more. 
As the muscles relax, the pores and 
sweat glands open and expel poison 
and the blood flow is stimulated. 
At the same time, infra-red rays 
penetrate deep into the glands and 
tissues. Cream may be applied prior 
to using the mask, if desired. After 
use, the face should be washed in 
cool water or astringent. The mask 
is light and pliable with a fine wash- 
able rubberized silk lining and a 
satin cover in pastel color. A_ full 
guarantee for one year is packed 
with each mask. For commercial or 


professional use, it is covered by 
complete liability insurance through 
Lloyd’s of London. 


Plastique Masque: An unusual 
type of face mask has been intro- 
duced by Doraldina Cosmetics, Inc. 
It comes in the form of a pink wax- 
like cake which is immersed entirely 
in hot water and then applied to 
the face with a brush to remain on 
for twenty minutes. Just before it 
is to be peeled off, a cold wet towel 
is placed over it. It is said to give 
the same glowing feeling experienced 
after a brisk walk in cold air or 
some other activity that will stimu- 
late blood circulation. It will, ac- 
cording to the company, induce 
free perspiration and aid the skin 
in throwing off soil. 


Throat and Neck kit: A_ treatment 
kit to help combat age lines and re- 
laxed contours of the throat and 
neck is now offered by Barbara 
Gould. Inc. It contains Firma-tone, 
throat and neck oil and a chin strap. 
The Firma-tone is applied to a strip 
of cotton which is fitted under the 
jaw and held in place for about 
twenty minutes by the chin band. 
Then warm throat and neck oil is 
applied to the skin. The ensemble 
y feminine 
package in pink beige with red trim. 


has been made a_ very 


Capsulcreams: Cleansing cream. 
make-up base for dry skin, and 
make-up base for oily skin are now 
offered in capsules by Margaret 
Brainard, whose Capsufacials were 
shown in this column some months 
ago. The little containers made of 
pure gelatin are opened by a_ pin 
prick or the finger nail tip. Each 
capsule contains enough cream for 
one application. They are packaged 
in transparent boxes, 30 in a box. 


Dry Skin Cream: For women with 
difficult dry skin, Frances Denney 
has created a special soothing cream, 
called Under-tone, said to highlight 
natural undertones hidden in dry 
skin. It is not a lubricating cream: 
rather, it is said to aid the effective- 


‘ness of such creams. Because of its 


rich, creamy texture, the maker 
recommends it as a powder base also. 
It comes in three underlying color 
tones in a chunky bottle ribbed at 


the sides to permit easy grasping. 
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INSURING CLARITY 
IN LIQUID SOAPS 


Brilliant liquid soaps sell better .. . 


Causes of cloudiness . Suppressing 


hydrolysis . . . Storage before and after 


filtration process 


by PAUL I. SMITH 


THe aim of every manufacturer producing liquid 
soap is to insure perfect uniformity of output and to 
maintain a high degree of clarity. There is no dis- 
cuising the fact that a brilliant liquid soap, even if 
its detergent ability is poor, generally sells better 
than a turbid product which gives a quick, thick and 
fine-bubble lasting lather. 


ESSENTIALS OF GOOD LIQUID SOAP 

The essential characteristics of a commercially 
successful liquid soap may be briefly summarized 
as follows: 

1. Clarity. 
Good lathering and cleansing properties. 
Mild effect on the skin. 


. Pleasing aroma. 


Hen 


uw 


Adequate body which will give the impression 
of high concentration and therefore good value for 
the money. 

It will be seen in this list that clarity ranks as 
No. 1., and, indeed, this is not by any means an 
exaggeration. 

Thomssen and Kemp in their excellent book 
Modern Soap Making state that “the chief difficulty 
in the manufacture of liquid soap is the develop- 





1939 








* 





Departn 






ment of cloudiness.” This may be due to several 
causes, particularly the formation of insoluble cal- 
cium and magnesium soaps and the sticky soaps of 
some of the higher fatty acids which are liable to 
settle out at low temperatures. Hydrolysis of the 
soap bodies is another rather frequent cause of tur- 
bidity, and this may be promoted by rancidity 
changes. Some manufacturers attempt to safeguard 
themselves against trouble due to rancidity by the 
use of anti-oxidants or antiseptics. The most favored 
are thymol and pine tar, also straight antiseptics 
such as betanaphthol. 

Cheap perfumes can cause slight cloudiness after 
a few weeks of storage, and that is why it is always 
advisable to test the various additives to the soap 
to be sure that they have no detrimental effect on 
the appearance of the product. 


USE OF SODIUM HEXAMETAPHOSPHATE 


The use of metaphosphate, or rather sodium 
hexametaphosphate to give it the correct name, is 
recommended for the treatment of water to be used 
for liquid soap manufacture. This phosphate has 
the unique property of preventing the formation of 
insoluble hardness soaps and converting very hard 
waters into soft ones with a pH of about 6.5, or 8.5 
if free alkali is present with the phosphate for the 
purpose of rendering it more easily soluble. Tetra 
potassium pyrophosphate, a comparatively new 
addition to the range of phosphates, is also of in- 
terest to manufacturers of liquid soaps as it is more 
highly soluble than the sodium salt. 

The main advantage of the presence of these two 
salts, that is sodium and potassium tetra pyrophos- 
phate, is that they prevent small particles of insol- 
uble matter from settling out of solution. The pyro- 
phosphate also improves the detergent ability of the 
soap. and yet does not increase its pH to the extent 
that the skin is likely to be adversely affected. 
Naturally the use of the phosphates in liquid soaps 
must be governed by the type of soap manufactured 
and for particularly high grade surgical soaps, it 
would be inadvisable to increase the alkalinity even 
a fraction. 

Various ,other additives are added to the soap, 
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After “graining" in huge kettles in the Procter & Gamble plant, the liquid soap is water-washed and pumped to crutchers 


which among other things, are said to improve its 
clarity. Claims are made for alcohol, sugar, glycer- 
ine, turkey-red oil and borax, etc., but in many cases 
the effect produced is not permanent. These addi- 
tives are, however, useful because they often im- 
prove the actual quality of the soap apart from 
influencing its appearance. 


SUPPRESSING HYDROLYSIS 

The addition of potassium chloride is claimed 
by a writer in Seifensieder-Zeitung 66,249 (1939) 
to suppress hydrolysis. He recommends a 
made from fatty acids by the semi-boiled process. 
For this he uses 21 parts of cocoanut oil fatty acids 
which may, however, be replaced by palm-kernel 
oil fatty acids, 3 parts of castor oil fatty acids, 
about 11 parts of caustic soda, 50 deg. Be., diluted 
with water, 58 parts of distilled or softened water 
which contains 2 parts potassium chloride dissolved 


soap 


in it. The product is allowed to stand at a low tem- 
perature for one or two weeks and then is filtered. 


STORAGE OF LIQUID SOAP 

The storage of the liquid soap is very important 
and largely determines the clarity. The usual tem- 
perature recommended for storage is between 0 and 
5 deg. C., but the present writer considers that 
better results can be obtained by the progressive 
reduction of the temperature during storage. That 
is, commencing at 15 deg. C., and then dropping 
down to 0 deg. C. after 36 to 48 hours. This is 
recommended because some of the bodies causing 
turbidity are thrown out at slightly higher temper- 
atures than 0 deg. C. 


SEVERAL WEEKS STORAGE 


Storage should be continued for several weeks, at 
least four and preferably six weeks. Ekmann 
recommends that in filtering the soap it is a good 
plan to mix it with some asbestos wool. He claims 
that in this way a thin asbestos layer is deposited 
on the filter cloth and this makes filtration very 
rapid—the first portion of the filtrate being re- 
turned to the filter to ensure transparency. Ekmann 
also claims that the minimum storage can be re- 
duced from fourteen to two days by adding a gel of 


1) 


aluminum hydroxide which carries down impurities. 

P. C. Carman, in Ind. Eng. Chem., 30. 1165-7 
(1938) claims that filter aids, such as asbestos. kie 
seleuhr, collodial aluminium hydroxide, etc., are 
effective only if correctly proportioned in the cake 


and they are best applied to high compressible 


cakes, since the improvement in rigidity of the cake 
enables higher filtration pressures to be used. 


STORAGE AFTER FILTRATION 

After filtration a further period of storage is ad- 
visable as it not infrequently happens that a slight 
sediment is thrown out on settling the filtered soap: 
apparently even filtering is not by any means the 
final solution to the problem. 

In conclusion, it is as well to stress the impor- 
tance of perfect cleanliness in the case of all con- 
tainers used for the transportation of liquid soap. 
The presence of rust, free grease, etc., all tend to 
affect the brilliancy of the properly processed soap. 


Notes and Comments 


Rubber-coated Wool— [nteresting new use of spe- 
cial detergent bodies is foreshadowed by the devel- 
opment of rubber-coated wool by the Wool Indus- 
tries Research Association, Leeds. British Patent 
No. 483,496 describes a method of depositing rub- 
ber from aqueous dispersions on to textile fibers. 
hy pre-treating them with an aqueous solution of a 
“cationic” soap compound and subsequently im- 
mersing the fibers in the aqueous rubber dispersion. 
\ “cationic” soap is the converse of sodium and 
potassium salts of palmitic, stearic and oleic acids 
as well as the majority of the newer soapless deter- 
gents. Cetyl pyridinium bromide and dodecyl 
“cati- 
It is expected that there will be an 
increasing demand for these special soaps when the 
Already a great 


trimethyl ammonium bromide are typical 
onic” soaps. 
latex process is well under way. 
deal of interest has been shown in possible rubber- 
coated textiles for specialized applications. 


Two New Stabilizing Products — New stabiliz- 
ing and antioxidant agents for soap are continually 
making their appearance. Two of the most inter- 
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esting of recent products recommended for this pur- 
pose are glutamic and aspartic acids which are. 
according to a recent patent. recommended for 
stabilizing soap and preventing discoloration, es- 
pecially in the presence of metals, such as iron and 
copper, or their salts. Glutamic acid is sparingly 
soluble in water. but increasingly soluble in alka- 
line solutions. Aspartic acid, which is found in a 
large number of natural products, such as sugar 
cane, molasses or sugar beet, forms salts with acids 
and bases. It is sparingly soluble in aqueous solu- 
tion of certain mineral salts. A new emulsifying 
agent, triethanolamine cetyl adipate, is now receiv- 
ing attention in the United Kingdom as an additive 
for special complexion soaps and beauty compounds. 
The ester is said to be self-emulsifiable in water and 
according to Chemical Products, September, 1939. 
a 15 per cent dispersion gives a milk of excellent 
quality and stability, having a slightly acid reaction 
of pH 6.3. 


Smothering Fire with Methyl Bromide— Natu- 
rally the question of fire risks in industry is receiv- 
ing a good deal of attention in the British soap 
industry at this time. A method of smothering 
fires endangering valuable machinery which is now 
being given close consideration is one which makes 
use of methyl bromide. This is a gas under or- 
dinary pressures and temperatures, but under high 
pressures takes the form of a colorless liquid with 
a freezing point below 84 deg. C. Methyl bromide 
has all the advantages of carbon tetrachloride and 
none of its disadvantages. It is, for instance, less 
toxic and unlike the chlorinated solvent is not liable 
to give rise to phosgene when in contact with red 
hot metal. Experiments have shown that when 
methyl bromide is squirted on to burning oil, it im- 
mediately quenches the flames with the evolution of 
intense black fumes. It is estimated that methyl 
bromide is, weight for weight, more than three 
times as effective as carbon tetrachloride and nearly 
three times that of carbon dioxide. 


Cost of Steam 


Every soap plant operator who uses steam should 
be entirely familiar with Napier’s famous “steam 


flow rule.” It should be jotted down, or, better 
still, memorized. 

Napier’s very simple and valuable rule is used 
as the basis for many computations pertaining to 
the use of steam. It is applicable to any problem 
where steam flows directly from high boiler pres- 
sure into the atmosphere, as for creating draft in 
furnaces, in soot blowers, heaters, oil burner atomiz- 
ers, humidifying, and so on. It is even applicable 
to steam leaks. 

DETERMINE ABSOLUTE PRESSURE 

This is the rule as applied to steam flowing 
through a given opening: “To the steam gauge pres- 
sure in pounds per square inch add 14.7. This 
gives us the so-called absolute pressure. Then mul- 
tiply the absolute pressure by the area of the open- 
ing in square inches. Then divide by 70.” The 
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result is the weight of steam in pounds flowing 
through the opening every second. 

So that the rule can be more readily applied to 
most actual cases of steam flow, it has been con- 
verted into the following form: “Multiply the abso- 
lute pressure in pounds per sq. inch by the area 
of the opening in square inches. Then multiply that 
by the cost of fuel in dollars per ton of 2000 lb. 
Then multiply that by 0.257 and into the result di- 
vide the number of pounds of water evaporated into 
steam in the boiler or boilers per lb. of fuel.” The 
result is the cost of the steam flowing through the 
opening in dollars per 10-hour day. 

Thus as an example: What is the cost per 10-hour 
day of steam flowing through a 14 inch round open- 
ing for creating draft in a furnace where the gauge 
pressure is 100 lb. per sq. inch? Fuel costs $4 per 
ton; and 81% lbs. of water are evaporated into 
steam per lb. of coal. 

By means of tables or by computation, it is easy 
to find that the area of the 1% in. round opening 
is 0.196 sq. inch. Then substituting in the above 
rule, it will be found that the cost of the steam is 
$2.72 per 10-hour day. 

For instances where oil is the fuel, the rule has 
been converted into the following form: “Multiply 
the absolute pressure in pounds per square inch by 
the area of the opening in square inches. Then 
multiply that by the cost of the oil in dollars per 
gallon. Then multiply that by 64.3 and into the 
result divide the number of pounds of water evap- 
orated into steam in the boiler or boilers per lb. of 
oil.” The result obtained is the cost of the steam 
flowing through the opening in dollars per 10- 
hour day. 

For example: What is the cost per 10-hour day 
of steam flowing through a 14 inch round opening 
in an oil burner where the gauge pressure is 100 
lb. per sq. inch? Oil costs .05 per gal.; and 15 lb. 
of water are evaporated into steam per lb. of oil. 
Solution: As before, the area of a % inch round 
opening is 0.196 sq. inch Substituting in the above 
rule for oil combustion we get $4.83 per 10-hour 
day as the cost of steam.—W. F. Schaphorst, M.E. 


Anti-Perspirant Soap 


BRITISH Patent Specification No. 506,903, in the 
name of Ervin Pick, of 7, V. Jame, Prague, relates 
to a perspiration preventing toilet soap which is 
characterized by concurrent addition of chromium 
oxide (chromic anhydride) and hexamethylene 
tetramine. Also a proportion of aluminum acetate 
may be successfully added to the soap. The soap 
basis may be provided with other usually used aro- 
matic or similar substances, but the presence of 
large amounts of readily oxidizable substances 
should be avoided. 

EXAMPLE.—3.5 to 5 parts by weight of chromium 
oxide, 1 to 2 parts by weight of hexamethylene 
tetramine and | part by weight of aluminum ace- 
tate are stirred into 100 parts by weight of molten 
soap and then the soap is allowed to harden into 
shapes of any desired configuration.—Perfjumery & 
Essential Oil Record. 





by MAISON G. DE NAVARRE 


Bath Oil 
5 per cent of perfume (tinted as de- 
sired) was recently tested on several 


An oil product containing 


people who have used other bath 


specialties. Each was _ enthusiastic 
about the product leaving the skin 
feeling nicer than other products 
leave it, at the same time giving the 
bath a pleasant odor and milky ap- 
pearance. The oil is available at rea- 
sonable prices and is self emulsifi- 


able. 


Soap Material Some makers have 
been interested in adding a wetting 
agent to their soap, so as to make 
it more useful in hard water areas. 
These people also know that many 
wetting agents seem to lose their de- 
sirable properties when mixed with 
soap. There is one product, however, 
which seems to have particular use 
for this purpose. It is a milky prep- 
aration suggested for use only in 
cake soap. 


Scales Have you been looking for 
an accurate scale for checking con- 
tents of packages varying from a few 
grains to a pound? Such a scale 
has been on the market for a long 
time, but most people don’t seem to 
be acquainted with it. It finds great 
use in actual production line work, 
as it comes to a rest quickly. It also 
tells you if the product is over or 
under weight, and how much. Sizes 
available start with one measuring a 
few grains with others running into 
the hundreds of pounds. 


Stabilized Lard Lard as many know. 
has a number of desirable cosmetic 
properties. It is undesirable purely 
because it is unstable and for a small 
amount of characteristic odor. A 
new kind of highly purified lard, 
stabilized with edible natural anti- 
oxidants contains sufficient of the pro- 
tective agent to hold the lard from 
40-50 
hours of time in what is called an 


rancidity over a period of 
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active oxygen test. That is a lot of 
beating for a product to take. Inves- 
tigate it. You may be quite surprised 
at the possibility it may offer in the 
way of a special effect or even a new 
product. 


Petrolatum Substitute A_ lot of 
companies are finding it difficult to 
buy petrolatum and are causing them- 
selves no end of worry. Some of these 
companies may have nice stocks of 
mineral oil which could be used for 
other purposes without seriously cur- 
tailing present uses. The addition of 
approximately 1 to 5 per cent of the 
sodium salt of hydrogenated  sul- 
phonated castor oil produces a ge! 
having many of the properties of 
petrolatum. It is certainly 
looking into, Mr. User of 
Petrolatum . 


worth 
Large 
. . just in case. 


Immersion Heater ‘The job of 
keeping a batch heated over pro- 
longed periods of time is quite a 
problem to a lot of small manufac- 
turers. They have heard of immer- 
sion heaters, but always feared that 
the price was out of reach. Not so 
any longer. A _ satisfactory heater 
may now be purchased for around 
twenty to twenty-five dollars. It will 
work in tanks of most any size, and 


can be set for temperature control. 


New Gum A powdered material re- 
sembling coarse karaya gum but so 
treated as to make it go into solution 
immediately without clumping, has 
Prices for the 
product are slightly higher than for 
karaya gum, but the advantages 
gained by using this material com- 
pletely 


just been announced. 


eclipse the cost. Imagine 
throwing in a handful of powdered 
gum and have it go right into solu- 
tion without clumping! You won't 


believe it until you see it. 


Sodium Alginate Erroneously it was 
reported last month that mucilages 
of sodium alginate would not tolerate 
much more than 5 per cent alcohol. 
Unfortunately the test was made on 


a single brand of sodium alginate and 
it is now known that it does not 
apply to all brands. 
will take as much as 25-30 per cent 
without gelling, a useful fact in mak- 
ing liquid dentifrice. Incidentally, 
have you explored the usefulness of 
sodium alginate in your products? 
Its utility 
cream, hair 
liquid dentifrice and shampoos will 


In fact, some 


in tooth paste, shaving 
waving preparations, 
pleasantly surprise you, as it has 
surprised many large manufacturers. 


Lipstick Indelibility Did you know 
that indelible lipstick could be made 


without the use of bromo acid? 
Either blue or vellow tones can be 


had. Interested ? 


Dentifrice Flavor Practically every 
maker of paste or powdered denti- 
frice has had a difficulty in maintain- 
ing the flavor in presence of soap. 
Did you know that the addition of 
a trace of “crushed fruit” flavor as 
supplied by one house will aid a lot 
in. overcoming your problem? Try 
it once. 


Latest Odor Violet is the latest thing 
It should appeal to a large 
Goes especially 
And it is 
There is something 


in odors. 
male market too. 
nice on clothes and furs. 
very lasting. 
fresh and clean about a nice violet 
houquet that appeals to many peo- 
ple. Don’t be the last one to find 
it out. 


Peppermint Oil Substitute A sub- 
stitute for natural peppermint oil 
containing approximately 50 per cent 
It of- 


fers a considerable saving in cost 


of menthol is now available. 


and may be used just as_ regular 


peppermint oil. 


COMING MEETINGS 


December 4-9—Chemical Exposition. 
Grand Central Palace, New York. 
N. Y. 

January 11, 1940—Association of 
Soap & Glycerine Producers, Inc. 
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EDITORIALS 


DUTY IN TIME OF WAR 
ALL modern wars between nations are in the last 
analysis founded on national interest and national 
honor. which are almost identical terms. Other 
causes may be assigned and often have to be as- 
signed when the citizenship is indifferent to the 
national interest or oblivious of the urgency of the 
paramount national interest. 

For the honor of humanity, it is sad to have to 
admit that sentiment of itself is never a valid rea- 
son for war. In the minds of statesmen of any 
country sentiment is not the real reason for war 
though it is often made use of by them. The in- 
direct purpose is the conviction of the mass of 
the people who think little concerning the factors 
which control the struggles for human and _na- 
tional existence. National movements are singularly 
promoted by sentimental considerations, sometimes 
pertinent, at others irrelevant, but always skillfully 
manipulated by those more discerning public men 
who have closer at heart the national interest. Even 
defensive or offensive alliances of nations are dic- 
tated solely by common interest and advantage for 
the time being. In the past such combinations 
have been curious and inconsistent. That the past 
alliances between nations have not been of long 
duration history amply demonstrates. But in the 
end, it is always the national interest alone which 
controls the external actions of nations. 

In the case of the United States. the obvious con- 
clusion reached in Washington is that our national 
interest can best be served by a policy of neu- 
trality. 

Our industry with its world wide ramifications 
has been peculiarly affected by the war, possibly 
more so than any other one of similar size. It 
is idle to deny that in almost any large scale pro- 
duction or sales program which manufacturers in 
our industry may seek to formulate, the war is the 
v in every equation. This is not true of most other 
industries. While many manufacturers with deep 
rooted commercial, family or other interests in 
various countries abroad have been much con- 
cerned since the beginning of the war. it must be 
conceded that so far they have acted with caution 
and self control, fully sensible of the duty that is 
owed to the United States by those who live and 
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earn their livelihoods here. It is to be hoped that 
as times become more trying, this will continue 
regardless of any sentimental considerations that 
might influence action on their part of any other 


kind. 


THE WORLD'S FAIR 


OFF to a poor start, with several of the important 
exhibits incomplete and not opened until weeks 
later, the World’s Fair dragged along with a light 
attendance until late July when a change in public 
policy coupled with alert, well considered publicity 
converted indifference into interest and brought 
crowds from all over to visit the very worthwhile 
display. It came to a close October 31 in a blaze 
of glory and in an excellent financial position. 

Most of the national and other serious exhibits 
were well conceived and well executed. Intelligent 
visitors were well rewarded by visits to the foreign 
pavilions and even well informed men learned much 
of the culture, the industry, the history and the life 
of the peoples of, for example, the Lebanon Re- 
public, Iceland, Portugal, Russia and most of our 
South American and Central American neighbors, 
to say nothing of that gained from the impressive 
French, British and United States exhibits. 

Long before the Fair opened the management 
predicted an attendance of at least 60 million peo- 
ple. About half that number was actually registered 
by the turnstiles; and of this number many must 
he deducted because Fair employees and others on 
Fair business were included in each day’s atten- 
dance. Paid admissions totaled 25,814,729. 

Why did such an outstanding and costly ex- 
hibition fare no better? It was due largely to a 
lack of skillful publicity. Men who spend their 
lives in studying the science of reaching and mov 
ing masses of people. trained advertising men and 
publicists could not be heard, even, in some in- 
stances when their services were offered gratuitous- 
ly. Almost as soon as a broader policy was adopted 
later in the season the crowds began to come. 

With a good press and a more enlightened man- 
agement, the Fair in 1940 promises to establish 
new records. Cheered by the results of the last few 
months of operation. all of the principal exhibitors 
plan to be in the Fair again next year. 
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2 ..COURTLEY. LTD.: This company’s line of 
men’s toiletries is now complete after several 
changes in items and packages. Since women buy 
so many of these items, the packages have been 
designed to appeal to both masculine and feminine 
taste. The after-shave lotion is in a chocolate brown 


jar, the talcum in a jar of light Persian and the 


shaving soap in a light wooden bowl. All have the 


silver metal stoppers in the form of horse heads. 


3 .- MAISON JEURELLE: For inexpensive gift 
giving, this house has brought out a tub of bath 
salts which is accompanied by a dainty hobnailed 
glass bottle. The bottle holds a half-pound of salts 
and can be kept on the bathroom shelf to be re- 
filled from the tub. The cup-like stopper on the 
bottle serves conveniently as a scoop in the re- 
filling operation. Four scents are offered, namely, 


verbena, rose-geranium. lilac and pine. 


PAChAGES 


1 .. MARY DUNHILL. INC.: A distinctive, clever 
package has been created for concern’s new en- 
semble of bath preparations. Cologne, bath powder 
and a cake of soap have been fitted into a miniature 
shower bath. The box base is checkered to represent 
tile. The hood is transparent and designed to rep- 
resent a glass shower room. One of the four sides 


has been made to simulate a shower of water. 


4 .. HOUBIGANT. INC.: The familiar Quelque 
Fleurs perfume is now being presented in a new 
dress, the first change since ‘its introduction many 
years ago. A modern motif has been adopted and 
represented in a_ cylindrically grooved crystal 
bottle set in a pale peach oval box that opens in 
front like French doors. The only remnant of the 
old packaging is the label of painted roses. Le 


Parfum Ideal is also offered in the new dress. 






































5 .. FABERGE: Inspired by the deep lure of the 
jungle. this French perfumer has brought forth 
another perfume, “Tigress”. expressing all the sen- 
suous languor of the tigress herself, it is said. 
It is presented in a streamlined oval flacon with a 
tawny tiger-striped velvet top. The flacon is set 
in an oval beige satin base trimmed in gold. The 
box cover has beige satin on top and in the lining 
and the tiger velvet outside. The new odor is also 


interpreted in eau de cologne. 


6 .. PARFUMS CHARBERT INC.: A handsome 
addition to this company’s men’s line is the 
Kettledrum shaving bowl. It is a large polished 
brass kettledrum. complete with tuning screws and 

parchment-enameled top. Refills of the  free- 
PR Cid . lathering shaving soap are available. Or, it is sug- 
gested, the drum may be used as a container for 
cuff links and collar buttons, cigarettes, or other 


items that a man likes to have on his dresser. 


7 ..LANVIN: This French firm’s elegant perfume 
sphere has a new gift package suitable for all year 
round gift giving. The sphere has been set on 
the triple-tiered platform of a cylindrical coffret 
embellished by a quilted shell background. In 
this setting. an optical illusion magnifies the bot- 
tle’s size. The colors used are scarlet. beige and 
scant gold. Five odors are obtainable in the new 


package. U.S. distribution by Maurice Levy. 


PRETEX?T? 








8 .. HELENA RUBINSTEIN: Lipstick Plus. a 
strikingly handsome gold lipstick case which looks 
like a series of broad wedding bands. has been 
designed for this establishment's lipsticks. It is 
jumbo size with telescoping sides that eliminate 
pushing up and down and an ingenious refill device 
to encourage customers to use the original Lipstick 
Plus case repeatedly. Lipsticks in all the shades 
offered by 


this concern will fit into the new ease. 





9 .. POTTER & MOORE: A number of gift en- 
sembles of the noted lavender preparations of this 
company have been introduced in time for the 
Christmas season although they are suitably pack- 
aged for all holidays. The amber colored bath 
powder box is edged in black with the company’s 
tradition “Pony Girl” carrying baskets of lavender 
embossed on the cover. The outer box is apple 


green in color on the outside and beige inside. 


m ..STUART PRODUCTS CO., INC.: One of the 
newest packages devised by Robert B. Karoff is the 
“Perfumador.” a miniature metal serving tray 
which carries five small bottles of perfume held 
under lock and key by a small padlock. Another 
is the “Minute Cocktail” package consisting of a 
small wooden tub with simulated cracked ice into 
which is set a midget champagne bottle filled with 


perfume. Caps molded by Armstrong Cork. 


10..ELMO SALES CORP.: Ralo powder now 
comes in a new type powder box made of molded 
plastic. The same magenta color used on the base 
has been wiped into the white top in the design 
which has been worked out in an embossed and 
debossed effect. The “siftproof” and “moisture- 
proof” qualities of the molded box are emphasized 
as well as the ease of opening. The box “twirls” 
into place. Molded by Armstrong Cork Co. 


122..JEAN GAIL PARFUMS: An _ interesting 


novelty is this firm’s Perf-Amizer, a perfume bar 


holding two bottles of perfume under lock and key 


and an atomizer. The bar is finished in antique 
gold. The atomizer is non-tarnishable and comes 
in an assortment of five different color bulbs. The 
bottles are easily removed from the tray to be used 
with the atomizer. The perfume comes in two 


odors: Forbidden Night and Apple Blossom. 





, AT ANY HOUR 


Many a purse-carried perfume dispenser has been de- 
veloped but few have been as simple and as satisfactory 
as these Bourjois “PDaubettes.” 

The original model was sent to Scovill by Bourjois 
with the request that the basic idea and appearance of 


The Majority of Brands the model be retained but the construction be adapted 


In Leading Stores Nave 


-Seovill- Madel ontainers important that a suitably resistant finish be supplied. 


for economical volume production. As the “PDaubette™ 


is constantly exposed to perfume oils and alcohol, it was 


Of the 37 coametic brands carried Scovill redesigned the item for production. Alumi- 
by Gimbel Bros., Philadelphia, num was suggested as the metal — with “[ndurite” 
59% are made by manufacturers Eg ” : ; ‘ 

who have come to Scovill for one as the finish. Daubettes are tight, preventing rapid 
or more of the containers in thetr yerfume evaporation. The thousands already sold are 


line. a sas ‘ “ ae eae 
proot of the endurance of the Indurite finish. 


This is another example where close co-operation 
between the customer and Scov ill euccessfully overcame 
production difficulties and launched a new product. 
Whatever your problem in containers or closures 
whether development of an idea, blueprint oF model 


__ or more economical production of a complete prod- 
uct — or engineering and styling suggestions —call on 


the nearest of the offices listed below. 


SCOVILL 


MANUFACTURING 


Dr 
WY) ug and Cos . 
79 Mill S osmetic Container D 
S 2 mntain a 
AAasters of \ietal treet er wiston 


COMPANY 


Dccncanieciieie’ 


B 8 > P i > , pits BY > Ve ° 
‘ , 1 “nce N > > s se I ttsb ot ( I "ag 7 . t San Franc 18co. 
oston rovide S € I <s y or k, I hilade Iphia, oyracuse i ur 1 licage 7 innatli r 
LVOouve mber, ] I39 | : ; 
« ing . t t, Ea st I : 

s oronto Ont: rio . 
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QUESTIONS AND ANSWERS 


277. Hair Treatment Cream 

Q: 1 am interested in a formula 
jor a cream that is beneficial for the 
treatment of dry hair and scalp, dan- 
druff and falling hair. I intend put- 
ting one complete treatment in a tube 
about 2\% ounces to be used for pro- 
fessional use, either with a steamer 
or electric cap, which may be washed 
A. J., Penna. 
\: It is quite a comprehensive re- 
make, and frankly we 
doubt if we can give you all the in- 


out with plain water. 
quest you 
formation you want. In the first 
place, we know of no formula having 
all the properties you require. Sec- 
ondly, treating dandruff, dry-hair and 
scalp and falling hair, is a very broad 
term, and may place your product 
in the classification of a drug. If you 
refer to the removal of loose scales 
of dandruff and lubricating a dry 
hair and scalp, then your product 
may be classified as a cosmetic. It 
is impossible to stop falling hair if 
due to disease or internal causes by 
application of cosmetic preparations. 
\ccordingly, it is suggested that you 
formulate a paste type shampoo to 


TEGHNIGAL B 


Uses anp APPLICATIONS OF CHEMI- 
CALS AND RELATED MATERIALS, com- 
piled and edited by Thomas C. Greg- 
ory. Reinhold Publishing Corp. 6 x 9 


in., 665 pages. 1939. Price $10.00. 


This useful book is a handy guide 
to the current industrial uses, the 
potential applications and sales _pos- 
sibilities of 5167 products. It is 
founded on data published in the Oil, 
Paint & Drug Reporter under the 
titles “Where You Can Sell” and 
“Industrial Uses of Chemicals and 
Related Materials” from 1922 to the 
present time. The selection of the 
substances is based on their com- 
mercial importance not on a basis of 
chemical grouping. Names are given 
in various English variants and in 
the more 


important foreign  lan- 


guages. In connection with the uses 
All prod- 


in alphabetical 


there is a patent reference. 
ucts are arranged 
order and a good index adds to its 
convenience. The book provides a 


quick and accurate shortcut to vital 


OOh 


which have been added amounts of 
fats such as propylene and other gly- 
col laurates in quantities sufficient to 
give the lubricating effect you desire. 
A shampoo containing 20 to 25 per 
cent soap with enough methyl cellu- 
lose to give the paste-like properties 
is what we would suggest for fur- 
ther elaboration. 


278. Face Pach 

Q: I have been using a face pack 
formulated as follows (formula then 
given). This makes the skin a little 
too dry and perhaps you can suggest 
one that blackheads and 
beautifies the complexion. M.C., Mo. 


removes 


A: Acetic acid plays no useful role 
in your product, in fact it forms an 
astringent chemical with one of your 
ingredients. Take it out if you don't 
want the drying effect you are now 
getting. You might add some whole 
milk powder for the emollient effect 
you desire. Further addition of soy- 
bean lecithin or other water dispersi- 
ble fats to your product will have a 
tendency to overcome drying of the 
skin. However, keep in mind, that all 


REVIEWS 


information about thousands of im- 
portant substances in more than fifty 
All known uses for each 
are given. Not only is the work of 
value to the manufacturer and re- 
search director but also to the sales- 
manager, the salesman, the patent 
attorney, 
libraries and students. 


industries. 


importers and exporters, 


STANDARD CHEMICAL & ‘TECHNICAL 
Dictionary. by H. Bennett. 6x9 in.., 
638 pages. Cloth covers. Chemical 


Publishing Co. 1939. Price $10.00 


This work is a condensed technical 
word book for all who need aid in 
keeping up with the numerous new 
chemical, physical, mathematical, en- 
gineering and technical words of ex- 
25,000 


industria! 


pression. It contains over 


definitions and covers 
products, chemicals and trade names. 
abbreviations and contractions, sym- 
bols used in mathematicals, chemistry. 
thermodynamics and pharmacy. A 
section explains the naming of or- 


masks based on clays as yours is, 
have more or less drying effect. Ad- 
vise the user to apply some lubricat- 
ing cream to the face after using the 
mask. It is impossible to remove 
blackheads, but they may be softened, 


thus aiding in their removal. 


279. Tar Shampoo 

Q: We are trying to make a tar 
shampoo using pine oil preferably in 
a cocoanut oil potash base. Can you 
give us any information on the meth- 
od of incorporating the tar, the spe- 
cial grade if any, and advise if it is 
to be saponified before incor porat- 
ing. P.M., New York. 

A: Pine tar is the material usually 
used. The amount you mention is 
satisfactory. We suggest you place 
it in with your oils prior to saponifi- 
cation with alkali. 
solution of coal tar in pine oil, which 


Some also use a 


is added to a finished shampoo in 
which it is supposed to dissolve. We 
recommend the pine tar over this. 
Some manufacturers use birch tar. 
Other manufacturers, however, say 
they prefer rectified oil of tar. 


ganic compounds and prefix names of 
organic radicals supplements _ this. 
Cross references add much to the 


value of the book. 


CHEMICAL INDUSTRIES, edited by 
D. M. Hewitt. Leonard Hill, Ltd.. 
Chemical Publishing Co. 
9 x Il in., 450 pages. 12 sections. 
1938. Price $4.00. 


London. 


Extended research through direc- 
tories, files and texts is unnecessary 
with this handy thumb-indexed vol- 
ume at one’s fingertips. The subjects 
covered are materials of construction. 
power plant and water treatment. 
factory equipment, layout and loca- 
reduction, 


tion, size mixing and 


blending, separating and_ grading. 
handling and transport of materials. 
instruments and laboratory appara 
tus, raw materials and heavy chemi- 
cals, fine chemicals and mathemati- 
A classi- 
fied trade index and_ bibliography 
add to the value of the book. 


cal and conversion tables. 


The American Perfumer 





SD 


\ 


HALLS 


ENG 
a 


™ 
4 
ee 


DURABLE 


UNIFORM 


Manufacturers of 

COLLAPSIBLE 

TUBES since 

_ - 1898 . 


COLORFUL 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J. 


Vovem ber, 1939 





NEW PRODUCTS AND PROCESSES 


New Ball and Pebble Mills 

New ball and pebble mills are of- 
fered by the H. K. Porter Co., Ine. 
for which the following features are 
claimed: 

All mills are 


aligning roller bearings of high load 


mounted on self- 


capacity designed to outlast the mill 
proper without attention other than 
This reduction in fric- 
tion load is said to materially reduce 


lubrication. 


operating and maintenance cost. 

All mill stands are of electrically 
welded steel construction to support 
the loads and maintain rigidity. The 
motor stands are fabricated as an 
integral unit of the mill stand to 
avoid misalignment of motor drive. 

All drives are designed to meet the 
service required and have been se- 
lected for high overhung load ca- 
pacity to minimize bearing wear in 
the drives themselves due to the 
spreading effect of gear and pinion 
loads. 

All unlined mills are constructed 
of high carbon steel with a man- 
ganese content of 1.50 per cent to 
2.00 per cent and having a tensile 
strength of over 100,000 P. S. 1. and 
a Brinell hardness of between 200 
and 250. All mills, up to and in- 
cluding those 36 inches in diameter 
are made with seamless formed 
dished heads of the same composi- 
tion as the mill body to increase the 
ball action, reduce grinding time and 
prevent corner wear. 

All jacketed mills, whether 
or unlined, have the jacket extending 


over nearly 100 per cent of the mill 
surface instead of over a portion of 
the cylindrical surface. This feature 
is said to promote more rapid cool- 
ing or heating, as may be required. 


and provides more rigid control of 


One of the Porter Ball and Pebble Mills 
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distribution of 
heating and cooling media is ob- 


temperature. Even 
tained by means of baffles. Further 
information will be supplied on re- 
quest. 


Electric Heater for Lipsticks 

Working in conjunction with a lip- 
stick manufacturer, the Sta-Warm 
Electric Co. announces that it has de- 
veloped a Sta-Warm compound heater 
for making lipsticks. 

As it is made of monel metal at all 
points where the mix touches metal. it 


New Lipstick Compound Heater 


is pointed out that the dyes cannot 


become contaminated and change 


color as they might do in contact with 


ordinary metal containers. A monel 


metal blade driven by an_ electric 


motor through a reduction gear al a 
speed of 60 r. p. m. is stated to agitate 
the compound at a sufficient speed to 
keep inert materials in suspension 
during pouring without introducing 
air bubbles into the mix. Heat is ap- 
plied uniformly, it is added, by mul- 
tiple heating circuits, baked to the 
sides and bottom of the inner monel 
pot which is sealed in an insulated 
housing. Heat control is obtained by 
means of a variable, selective thermo- 
static control. Pouring is controlled 
by hand or foot operation. The new 
heater is an adaptation of a standard 
Sta-Warm electric wax heater and 
pourer. It is supplied in 2, 3 or 10 
gallon capacities. Further details will 
be furnished on request. 


Odorless Cocoa Butter Substitute 

For a number of years, R. F. 
Revson Co., New York, N. Y., have 
supplied the cosmetic industry with 
an odorless cocoa butter which was 
particularly well 
preparation of lipsticks, creams, ete. 


suitable for the 


In view of the fact that this ma- 
terial was imported, they are no 
longer in position to furnish this ar- 
ticle. Their laboratories, however. 
have announced the development of 
a white. odorless. tasteless and edible 
butter which has a very low iodine 
number and a melting point which 
would permit its substitution in 
many instances for cocoa butter. The 
components of this material are all 
available in this country, it is stated. 
so that it is improbable that there 
will be a scarcity and it is likely that 
the price will be relatively stable. 
This material is known as odorless 
cocoa butter substitute and is in pro- 
duction at the present time. Samples 


are available to anyone interested. 


Mistosilk for Setting Hair Waves 


Mistosilk. a new product, has been 
developed by the Post Institute under 
the direction of Louis Stern for the 
use of hairdressers. By the process, 
silk is turned back into a liquid which 
when applied by a spray silkplates the 
hair with an extract of real silk 
which, it is stated, does not flake 
or leave any deposits on the scalp. 
Further it is claimed to make the 
hair pliable, enabling the operator 
to set the wave in less time than or- 


Almost Through with the Mistosilk Set 
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more 
popular 
than 
ever... 


APPLE BLOSSOM, always a delightful fra- 


grance, is now enjoying even greater popu- 
larity. And deservedly so, too, for nowhere 
else in nature can such exotic sweetness, 


such inspiring freshness be found. 


Felton Chemical Company, Inc., proudly presents its new 
APPLE BLOSSOM #34 perfume ... an outstandingly 
faithful and accurate reproduction of this charming note. 1.13% 
Use it without delay in an entire perfume and cosmetic 22S walit 
line! Capitalize to the fullest extent on the constantly : 


increasing popularity of APPLE BLOSSOM! 


APPLE BLOSSOM #34 is especially recommended for ex- 2 33 | Gp osu a 6 is \\ 
tracts and toilet waters. ao 


APPLE BLOSSOM #34C, the same fine note, is recom- --i CHEMICAL COMPANY, INC. 
mended for creams, lotions, powders and similar items as 49 603 Johnson Ave., Brooklyn, New York 


. . . * «6 . : a fac ers ¢ omatie shes 
it does not cause discoloration or irritation. Ss cae Me Sateen Oe 


Price $6.00 per pound ‘ Sh tume Oils ee F lower 


and Flavor 
We Shall Be Pleased to Furnish Samples oe as to 
For Your Tests a 


‘S. 











dinarily is the case. It is said to dry 
the hair in from 8 to 20 minutes, 
and reported to contain no alcohol, 
ether or 








acetone. It is supplied in 











bottles and is said to dissolve instant- 
ly in either hot or cold water and 
to keep indefinitely without becom- 
ing rancid, 














retaining its pleasant 








odor. 








In applying it, excess water is re- 
from the hair after sham- 
Mistosilk is then sprayed 





moved 











pooing. 








onto the hair in sections. Waving is 
then 
continued 





started. Section spraying is 
until the head is 
waved. A light all-over lustre spray 
is used to finish off. The hair is then 
dried. Further information will be 
supplied on request. 








whole 












































Continuous Swivel Lipstick Holder 








A patent for a continuous swivel 
lipstick container has been obtained 
by W. G. Thompson. Writing about 
the patent the inventor states in part: 
“The present propel-repel swivel con- 






































CATALOGS AND 


Investigations of the Givaudan 
Laboratories into the recent trend to 
make rubber antiseptic is graphi- 
cally outlined in a two-page article 
entitled “Modern Antiseptics Open 
New Fields for Rubber Products” 
in the September-October, 1939 is- 
sue of The Copies 
may be had by writing to Givaudan- 
Delawanna, Inc.. 80 Fifth Ave., New 
York, N. Y. 

































































Givaudanian. 

























































Used machinery for the soap. cos- 
metic and drug industries is listed 
in a folder just issued by the Con- 
solidated Products Co. Inc., 15 Park 
Row, New York. N. Y. 
are on hand, it is stated, and prompt 
delivery 


Large stocks 


1s assured. 














“Fine Chemicals” —the term for 63 
organic chemicals recently added to 
those already industrially available 

is the name of a new illustrated 
booklet published by Carbide and 
Carbon Chemicals Corp. Complete 
tables of physical properties are in- 
cluded, enabling the chemist to tell 
rapidly the 

















boiling points, water 


solubilities, flash points, and other 


























necessary characteristics of these 








“Fine Chemicals.” The newly avail- 
able properties obtainable in the 




















tainer is a container employing one 
natural and one unnatural motion in 
operating the stick holder from bot- 
tom to top or from top to bottom 
depending on whether a right or left 
handed woman uses it. 

“In my invention I have entirely 
eliminated this unnatural motion in 
providing a continuous special con- 
tainer which turns naturally to either 
a right or left handed woman. If 
either a right or left handed woman 
wants to raise her stick holder from 
bottom to top, she simply turns her 
container naturally. To a_ right 
handed woman it would be to the 
right and to a left handed woman it 
would be to the left. To lower the 
stick both turn in their respective 
natural motions.” Accordingly it is 
claimed that this is the only natural 
motioned container with the swivel 
or spiral motion. The patent, No. 
2.173.600, was issued Sept. 19, 1939. 
Further information will be supplied 
on request. 





DEVELOPMENTS 


new products, in terms of evapora- 
tion rates, water solubilities, oil so- 
lubilities, and boiling points, are 
very desirable in certain processes. 
This book gathers together descrip- 
tions of these “Fine Chemicals” and 
condenses into a handy reference 
source facts hitherto unpublished. 


have 
vials 


Sharp & Dohme 


glass 


adopted 
molded 


Kimble 


with 


DIGITOS 


Tagtets 


(Totten 
teo-fres, $4 0} 

















How Digitos Tablets are Packaged 


screw caps as the most fitting con- 
tainer to carry its Digitos tablets to 
the four corners of the globe. The 
convenient glass vials were chosen, 
it is stated, because of their handy 


‘ment, 





pocket size, their air tight and mois- 
ture proof features and their adap- 
tability to attractive labeling. Digitos 
tablets are slotted to facilitate equal 
division into 1% tablet or 1% “cat 
unit” and are packaged in vials 
holding 25 to 100 tablets each. 


Sixty New Synthetic Waxes, grouped 
according to their hardness, are de- 
scribed in a booklet recently issued 
by the Beacon Co. They are said to 
cover the needs of the industry as 
completely as possible, with colors 
ranging from white to black and 
melting point from 35 to 100 degrees. 


Monsanto Chemical Co., St. Louis 
has opened a branch office of the 
Plastic Division in the Union Guar- 
dian Bank Bldg., Detroit. Mich. 
The office will be under the manage- 
ment of George C. Gress. 


Heat transfer, as applied to constant 
temperature laboratory equipment, is 
discussed in bulletin 305 just issued 
by the Precision Scientific Co. In- 
cluded in it is a brief review of heat 
transfer principles and an outline of 
technical considerations affecting the 
rate of heat transfer, variations in 
quantity of heat required, attributes 
of peak performance and various 
aspects of efficiency. A will 
be sent on request. 


copy 


Cosmetic Law consulting service cov- 
ering the Food, Drug and Cosmetic 
Law and the Wheeler Lea amend- 
ments to the Federal Trade Commis- 
sion Act offered by John P. Ruddick 
Associates is described in a leaflet 
which is available on request. 


Desk type basis weight scales for the 
laboratory or made by the 
Thwing-Albert Instrument Co. are 
described in a leaflet issued by the 
company. 


oflice 





Kiefer equipment consisting of a 
new rotary bottle cleaner, a tube 
filler and sealer, a two steam double 
action piston filler, a filling machine 
with rotary gear pumps, a cleaning- 
filling machine, vacuum filling ma- 
chines, hand vacuum filling equip- 
filters, rotary and 
conveyors as well as pumps and per- 
colators adequately described 
and illustrated in a 16-page catalog 
issued by the Karl Kiefer Machine 
Co., which will be sent on request. 


rinsers 


are 
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The refreshing scent of Pine Forests has For exquisite Pine Odors for Soaps and 
always held an appeal to the public Cosmetics, the following are ideal bases: 
A Pine Soap or Bath Preparation so per ISO BORNYL ACETATE 

fumed recalls vacation days. Gives a sen PINE BOUQUET No. 1188 

sation of cleanliness and health PINE BALSAM No. 2728 


AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 Varick Street, New York, N. Y. 9 South Clinton St., Chicago, Ill. 
Transportation Bldg., Los Angeles, Cal. 907 Elliott St. West, Windsor, Ontario 
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HERE AND THERE 


> James M. Bush. chairman of W. J. 


Bush & Co.. London, completed in Oc- 

tober, the sixtieth year of his associa- 

tion with the com- 

pany. Mr. Bush 

has had experi- 

ence in every 

branch of the busi- 

ness which has 

developed in the 

years into a world 

wide organization. 

its products _ in- 

cluding — essential 

oils and fine chem- 

= ' ical preparations. 

Despite the great 

responsibility of directing so large an 

enterprise. Mr. Bush keeps in close 

touch with the affairs of the business 

in all parts of the world, and is always 

available to his associates for advice 

and assistance in overcoming problems. 

It is not only in his own organization 

that Mr. Bush is so highly respected 

but it is true throughout the industry 

as a whole. in which he is regarded as 
the dean. 

The company was founded by Wil- 
liam John Bush, his father, in 1851. 
While it only claims eighty-eight years. 
it really is considerably older because 
shortly after its organization, it ac- 
quired the distilleries for camomile. 
lavender, and peppermint in Mitcham. 
Surrey. Its English plants are located 


in Hackney, London; Mitcham. Surrey: 
and Widnes. Lancashire. Branch plants 
and depots are 


Canada: 
Johannesburg. South 
\frica: Melbourne, Australia. 

The American company was estab 
lished by Mr. Bush in 1898 and has 
made steady progress. 
located at Linden, N. J. It also oper- 
ates its own factory at National City, in 
the citrus region of Southern California. 


located in 
Grasse. France; 


The plant i- 


> Mrs. S. Bayard Colgate. wife of the 
president of Colgate-Palmolive-Peet Co.. 
has been appointed a member of the 
board of education of Orange, N. J. 


> Herbert Scott. general manager and 
vice-president of Smith & Scott, makers 
of LiLi perfumes in Bermuda, arrived 
on the first return voyage of the Vieux 
{msterdam, October 27. for a stay of 
six weeks in the states. 


> Dr. J. H. Toulouse, former technical 
sales engineer for Owens-Illinois Glass 
Co.. has been transferred to the gen- 
eral manufacturing department of the 
company as chief service engineer. An- 
nouncement of Dr. Toulouse’s new 
assignment was made by C. G. Ben- 


singer, general factories manager. who 
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said Dr. Toulouse will continue his 
contacts from a sales standpoint but 
will have the added duty of working 
with the plants on major complaint 
investigations. A member of the Insti- 
tute of Food Technology. Dr. Toulouse 
also is a registered professional engi- 
neer in the State of Ohio. 


> Karl G. Kalmbach, former vice-presi- 
dent in charge of the firm’s Chicago 
office during the past six years. has 
been elected president of Rifa-New 
York, Ine.. on October 1. He took up 
his duties as general manager at the 
New York office. where in view of de- 
mand for Rifa perfume specialties it 
was necessary to increase the personnel 
considerably. Mr. Kalmbach will con- 
tinue to visit the principal soap and 


Karl G. Kalmbach Herman Deinzer 
cosmetic manufacturers in the east and 
middle west at regular intervals. 

Herman Deinzer, who for the past 
ten years was attached to the labora- 
tory staff of the Colgate-Palmolive-Peet 
Co. in Jersey City, N. J.. joined Rifa- 
New York, Inc., on November 1 in the 
capacity of chief perfumer and as head 
of the research laboratory. 

Georg Broemme. president of the 
Rifa S. A. in Cuir. also Zurich. Switzer- 
land, is expected to sail shortly for, the 
U. S. on his annual visit with hrifa- 
New York. Inc.. and to see his many 
friends and customers in this country. 
(As usual, Mr. Kalmbach will accom- 
pany him on the U. S. tour. 


> John A. Chew, head of the chemical 
firm by that name. did a fine job as 
reception chairman at the fourth an- 
nual fall meeting and golf tournament 
at Skytop. Pa. 
tives attended. 


Over a hundred execu- 
Among those present 
were: Mr. and Mrs. William Barry. 
Mallinckrodt Chemical Works; 
tave Bayer. Merck & Co.; Mr. and 
Mrs. Robert B. Magnus. Magnus, Ma- 
bee & Reynard; Mr. and Mrs. Malcolm 
B. Lowe, Lowe Paper Co.; Charles 
Lightfoot, Anchor Hocking Glass Co.: 
and Mr. and Mrs. Joseph Huisking. 
Fritzsche Brothers. Among others at- 


Gus-, 


tending were: Mr. and Mrs. Sauvageot. 
Hazel Atlas Glass Co.; W. K. Shef- 
field, and L. T. Shefheld, New England 
Collapsible Tube Co.; Paul Muller. 
Owens-Illinois Glass Co.; and L. A, 
Trevisan. American Can Co. 
> Mrs. Eugenia Bagaroff, head of Ba- 
garofl Freres, otto of rose distillers, 
Sofia. Bulgaria, is spending several 
weeks in the 
United States vis- 
iting friends in the 
trade. In addition 
to directing the af 
fairs of this com 
pany. Mrs. Ba- 
garoff also super 
Vises a wine busi 
ness and a_ pep 
permint business. 
The business of 
Mrs. Eugenia all 


three compa- 
Bagaroff 


nies is worldwide 
in scope; and under her direction nota- 
ble progress has been made. 


> Dr. Ernest S. Guenther. chief re 
search chemist of Fritzsche Brothers. 
Inc., returned late last month from an 
extended trip abroad. Dr. Guenther 
was at the firm’s plant at Seillans su 
pervising the production of floral oils 
when the war broke out. Before re- 
turning he visited England. Italy and 
Germany. 


> Harry Haus. formerly sales managet 
of Northam Warren Corp.. has joined 
Geoge W. Luft Co., Long Island City. 
N. Y.. makers of the Tangee cosmetics. 
> Paul Strashun, sales manager ol 
Parfums Corday, Inec.. is one of the 
few Americans traveling eastward of 
late. Mr. Strashun., 
who left for Paris 
recently on the 
Clipper, plans to 
spend at least an 
other month 


abroad in’ ordet 


to complete a 
rangements where 
by the large stock 
Ge of Corday _ pet 
. fumes now — in 


Paul Strashun Paris = may be 
shipped to the 
United States for the Christmas trade. 
Mr. Strashun will make this return 
trip to this country also by Clipper the 
latter part of November. 


> Dr. Klare S. Markley has been ap 
pointed principal chemist in the Oil. 
Fat and Protein Division of the Southern 
Regional Research Laboratory, New Or- 
leans. He will be responsible for the 
scientific and administrative work of 
the division which will involve funda- 
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So lustrous, so even-textured. Radiance Lipstick never fails to mj 

“good impression.” Women like it because it stays permanently glowing 
right down to the last particle, because it doesn’t “sweat” or dull with 
age or exposure, because it is highly indelible, non-greasy and non-toxic. 
And you'll be favorably impressed with the way Radiance Lipstick 


customers keep coming back for more. 


Sold daily in thousands of retail stores under nationally known labels, 
Radiance Lipstick is thoroughly sales-tested. Product Liability Insur- 
ance protects our clients. Write on your Company letterhead for samples 
of Radiance Lipstick today. See for yourself why they make such a good 


impression on all who know them. 


The Helfrich Radiance line also includes 
Creams, Powders, Rouge Compacts, Creme 


Rouge, Lotions, Eye Shadow, Cosmetique. 
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mental chemical and physical studies on 
the composition and properties of oils 
and proteins derived from cottonseed 
and peanuts. 


> R. Righton Webb of W. J. Bush & 
Co., New York City. accompanied by 
Mrs. Webb and their son, Richard. 
arrived on the 
Washington Octo 
ber 12 after mak 
ing the slowest 
possible crossing. 
exactly 131% days 
on the boat. Mr. 
Webb had been in 
England on_ his 
annual visit to 
confer with James 


M. Bush. chair- 

R. Righton Webb an oof W. J. 
Bush & Co. 

Mr. Webb reported that the British 


company is exceptionally well prepared 





to fulfill the requirements of its cus- 
tomers with three plants operating at 
capacity. In the event of any com- 
munication with the main office at 
Hackney being temporarily suspended. 
arrangements have been made to carry 
on operations from the Mitcham. Sur 
rey distillery. 


Trade Webb felt. 


should gradually settle down to a basis 


conditions. Mr. 
nearer the normal flow. In discussing 
the situation in London with him. it 
was evident that he had become so 
used to the nightly blackout in Eng- 
land that it seemed almost strange to 
him to again experience night illumi- 
nation after he reached America. 


>» C. D. Neal of Primrose House. New 
York. N. Y.. is able to be about again 
Lukes 


after an enforced stay in St. 
hospital on account of illness. 


> Fred C. Kaiser. who has been asso 
ciated with Richard M. Krause, Ine.. 
New York City. as vice-president and 

general manager 
for the last ten 
years, has joined 
the Keller Dorian 
Paper Co.. New 
York City. as vice- 
president and gen- 
eral manager. Mr. 
Kaiser’s broad ac- 
quaintance in the 
toilet preparations 
and allied fields. 
coupled with 
years of experi- 
ence in the printing field, will be of 
considerable help to him in his new 





Fred C. Kaiser 


capacity. 


>T. S. Grasselli. KE. 1. duPont de Ne- 
mours & Co., Wilmington. Del.. has vol- 
untarily retired as a member of the ex- 
ecutive committee of that company. He 
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will, however, continue as a vice pres- 
ident and member of the directorate. 
He will return to his former home in 
Shaker Heights, Cleveland, from which 
he moved in 1936 when he became a 
member of the executive committee. 


> Charles Fischbeck’s son, Robert, had 
a little trouble getting in the picture 
of the East Orange High School foot- 
ball team of which he is a member. 
First they requested him to take his 
shoes off. He was still out of line with 
some of the other members so they 
eventually had to dig a hole for him 
to stand in. Bob, we are told, is six 
foot four and a half inches. 


> Dr. Victor Fourman. chief chemist 
Parento, New York. 
gave a lecture before the Manhattan 
College Chapter of the American Chem- 
ical Society, November 3, on “The Re- 
lation of Odor to Chemical Constitu- 
tion.” 


for Compagnie 


> Louis Spencer Levy, one of the most 
widely known men in the industry, and 
Mrs. Levy, who have been spending 
the summer on the Pacific Coast, have 
returned to Phoenix, Ariz.. after spend 





Outside View of St. Angela Church 


ing several weeks in New York City 
visiting many old friends. 

The accompanying photographs were 
taken by Mr. Levy in Moose, Wyo.. 
during a recent tour of the national 
parks. The one shows the 
Church of St. Angela in the foreground 


above 





Through the Window—Photos by L. S. Levy 


National Park; 
and the lower one is a view taken 
inside the church 


of the Grand Teton 


looking over the 
chancel through the window to the 
mountains beyond. 


> Charles Lichtenberg, vice president 
and sales manager of Resinox Corp., 
subsidiary of the Monsanto Chemical 





Co., has been appointed sales manager 


of all plastics molding materials pro 
His office has 
Rockefeller 
Plaza to the company’s headquarters at 
Springfield, Mass. 


duced by the company. 


been transferred from 


> William H. Yates, formerly advertis 
ing manager of the Lady Esther Co., 
Chicago, IL, has left that firm to be- 
come comptroller of United Wall Paper 
Factories. Alfred Busiel, secretary-trea- 
surer of Lady Esther, resumes direction 
of the advertising. 


> Eric L. Bush, director of W. J. Bush 
& Co. and son of James M. Bush, has 
joined the British forces in the corps 
of the Royal En- 
gineers. His many 
friends hope that 
the international 
situation will soon 
permit him to re 
turn to commerce. 
The American 
trade especially 
looks 
an early 
tunity of 


forward to 


oppor 





again 
welcoming him on 
another visit to 


Eric L. Bush 


the United States. He usually confers 
annually with the American and Cana 


dian branches. 


> John T. Ames, vice-president of Kay 
Fries Chemicals, Inc., has been elected 
vice-president of American-British Chem 
ical Supplies, Inc., of New York, and 
Charles Tennant & Co. (Canada) Ltd. 
of Canada, associate companies with 
Kay-Fries. This position was left open 
recently upon the death of E. H. Wat 
son whom Mr. Ames had assisted for 
the past five years. 


> Maison G. de Navarre of Detroit. 
Mich.. technical editor of The Amer 
ican Perfumer has returned after 
spending two weeks calling on leading 
houses in the metropolitan territory. 
Mr. Navarre was much gratified with 
the reception accorded him by the 
trade and regretted that on account of 
the pressure of time he was unable to 
make as 
planned. 


many calls as had been 


> Walter J. Quinlan. formerly with the 
International Cellucotton Products Co.. 
has become vice president in charge ol 
sales of the Pro-phy-lac-tic Brush Co.. 
Florence, Mass. 


> Alexander Moodie is now sales man 
ager for Parfums L’Orle. New York. 
N. Y. 


> James G. Lewis, formerly marketing 
counsel for Topic Publishing Co., has 
been appointed vice-president of Monroe 


F. Dreher. Inc.. New York. N. : 
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New York Board of Trade 
Meets on War Risk Insurance 


With its customary 
quick action, the New York Board of 
Trade called a meeting October 11 at 
the Hotel Astor to discuss the pressing 
problem of war risk insurance. Henry 
H. Reed of the Insurance Co. of North 
America, a leading authority on this 
subject, was the principal speaker. 

The board substantially supports the 
($2566 
and HR6572) to amend the Merchant 
Marine Act of 1936 to provide war 
risk and marine risk 
urges, however, that the emergency and 
temporary nature of these bills be em- 
phasized and that the facilities of pri- 
vate marine insurance markets be used. 


bills introduced in Congress 


insurance. It 


Latin American Trade Possibilities 
Emphasized at Meeting 


At the 26th Annual 
National Foreign Trade Council held 
October 9-11 at the Hotel Commodore. 
New York, C. C. Concannon, chief of 
the Chemical Division of the Dept. of 
Commerce, spoke of the progress made 
by the warring nations, particularly 
Germany, in getting pharmaceutical busi- 
ness from Latin America. While a num- 
ber of South American countries have 
developed their own medicinal indus- 
tries, he felt that a dependence upon 
foreign countries for these products 
would still exist for some time. And 
this dependency could be diverted to 
the United States now, he added. Al- 
ready inquiries indicated that a diver- 
sion of this business had begun. Mr. 
Concannon urged export managers to 
proceed cautiously to avoid the mis- 
takes of the last war. 


Public Hearings on 
Demonstrator Problem Begun 


Public hearings have 
begun in the case of the Federal Trade 
Commission’s accusation against seven 
leading cosmetic houses for violation 
of the Federal Trade Commission Act 
in misrepresenting their demonstrators 
as regular store salesgirls. Hearings 
have been held in Philadelphia, Ballti- 
more, and Boston and Chicago and will 
also be held in other leading cities of 
the west, south and east. 

Testimony has been given by con- 
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sumers and girls employed as demon- 
strators. Most consumers testified that 
they did not know that they were pur- 
chasing cosmetics from demonstrators 
and not regular salesgirls; but most 
of them expressed indifference on the 
matter, saying that it would not have 
influenced their purchase. Most of 
them claimed that no high pressure 
salesmanship had been resorted to. 
Still further hearings are expected 
after the present 
cosmetics houses involved in this case 
are: Bourjois. Inc., Richard Hudnut, 
Elmo, Inc., Coty Inc., Charles of the 
Ritz Inc. Primrose 
Elizabeth Arden. 


series closes. The 


House Inc. and 


U. S. Perfumes Cannot 
Have French Names 





Chanel, Inc., Parfums 
Corday, Inc. and Parfums Lengyel, Ltd.. 
all of New York, have been ordered by 
the Federal Trade Commission to cease 
representing, through the use of any 
terms, symbols or picturizations indica- 
tive of French or other foreign origin, 
or in any other manner, that their prod- 
ucts which are compounded in the 
United States are made in France or 
any other foreign country, provided that 
the country of origin of the various in- 
gredients may be stated when immedi- 
ately accompanied with an explanation 
that such products are made or com- 
pounded in the United States. 

The order further forbids use of any 
French or other foreign words as brands 
or trade names for cosmetic prepara- 
tions made in the United States without 
clearly disclosing in immediate connec- 
tion therewith that such products are 
made in the United States. The com- 
panies are also prohibited from using 
any French or other foreign terms to 
refer to cosmetics made in the United 
States, unless the English translation 
or its equivalent appears as conspicu- 
ously as. and in immediate connection 
with, such terms. 


DCAT Challenges 
Vote of Parent Board 


At the fourth 
meeting of the Drug, Chemical and 
Allied Trade Section of the New York 
Board of Trade held October 20-21 at 
Skytop, Pa., the executive committee 
challenged the vote registered by the 
parent organization in adopting a reso- 









annual 










lution calling for inclusion in congres- 
sional action on the neutrality law of 
full recognition of the merchant marine 
acts declaration that shipping services 
should be provided on all routes essen- 
tial for maintaining the flow of such 
domestic and foreign waterborne com- 
merce at all times. 

The committee charged that the vote 
was not properly taken and not repre- 








William Barry 


Ralph Dorland 


sentative. Only 31 members of the big 
board had voted. The Board of Direc- 
tors of the New York Board of Trade, 
according to Philip M. Dinkins, had 
decided by a vote of 12 to 11 not to 
include the neutrality act resolution in 
the agenda submitted to members at 
the monthly meeting October 11. Yet 
the resolution was offered for a vote at 
the meeting and was passed by a quick, 
unrecorded vote of 17 to 14, out of an 
attendance of several hundred. 

In response to the action of the sec- 
tion’s executive committee, the directors 
of the parent board by a vote of 16 to 9 
rescinded the adoption of the resolution 
and used a mail ballot. 

William Barry, chairman of the sec- 
tion, opened the meeting. Ralph E. 
Dorland had charge of the program and 
engaged the speakers. 

Speakers at the meeting included Dr. 
Terry M. Townsend, president of the 
Medical Society of the State of New 
York; Dr. J. Frederic Dewhurst, econo- 
mist of the Twentieth Century Fund; 
Dr. Amos E. Taylor, Division of Fi- 
nance, U. S. Dept. of Commerce, and 
Edward C. Acheson, professor of Fi- 
nance, George Washington University. 

Dr. Townsend’s talk on the topic, 
“Has the Citizen Abdicated,” was pre- 
ceded by committee reports detailing 
the work of the section since last year’s 
event at Skytop. On Saturday after- 
noon, Dr. Dewhurst reported results of 
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It has no chemical odor. 


. It is effective as a fixative. 
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It has four times the strength. 
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a survey he has made on “Are Distri- 
bution Costs Excessive?” and _ Dr. 
Taylor discussed “Current Business 
Economics.” Following the customary 
banquet Saturday evening, Professor 
Acheson spoke on “Economic Compari- 
sons—1914 and 1939.” A question and 
answer period followed each address. 
An innovation at this year’s meeting 
was the Friday Night Party arranged 
by Turner F. Currens, publicity direc- 
tor, where non-golfers were given spe- 
cial recognition. Golfers were wel- 
comed, but non-golfers received the 
prizes. Golf awards were conferred at 


in charge of Victor E. Williams. 

A women’s golf tournament. directed 
by Mrs. J. H. McShane. was held after 
the men’s tournament. Ira Vandewater 
headed the committee in charge of the 
men’s golf tournament which took place 
Friday and Saturday mornings. 

In addition to the above-mentioned 
chairmen, Mr. Dorland was assisted by 
John A. Chew. chairman of the Recep- 
tion Committee, S. B. Penick, Jr.. chair- 
man of the “Get Acquainted” Party 
Committee, and Robert B. Magnus. 
chairman, Transportation Committee. 


WAR AFFECTS NEUTRALEXPORTS 


Difficulties Neutral European Producers of Raw Materials Must Over- 
come—Market Abroad for American Toiletries—American Soap Makers 
Keep Prices Down—Collapsible Tube Situation 


Continuing its series of views from 
responsible executives on the effect of 
the war on the toilet preparations, soap 
and allied industries three more state- 
ments are given herewith: one from 
Switzerland, one on the soap industry, 
and one on the collapsible tube in- 
dustry 


SITUATION IN SWITZERLAND 


Hermann Frank, Riechstoffindustrie 
und Kosmetik, Zurich, Switzerland. 
made the following statement: 

With great interest I read all articles 
of the September issue of your journal 
dealing with American commerce dur- 
ing war-time. I was rather astonished 
that it was only the American market 
with its fluctuation of prices and diff- 
culties of importation, which was re- 
ferred to, but nothing whatsoever con- 
cerning the export. 

The producers in the neutral Euro- 
pean countries have to overcome ex- 
ireme difficulties. Even if they have the 
best intentions to buy, also in the future, 
from England, France, and Germany, 
they have to meet nearly unsurmount- 
able difficulties to verify this scheme. 
A letter from Zurich to Paris or London 
takes 7 to 9 days—that is more than 
twice as long as it takes by the Clipper 
from Zurich via Rome-Lisbon to New 
York! Deliveries of merchandise are 
naturally still slower. The prohibitions 
of export of the countries engaged in 
war as well as the want of all sorts of 
materials inside Germany affect the fur- 
nishing of accustomed raw materials. 
The Swiss merchant never cared much 
for the direct import from abroad, leav- 
ing this branch of commerce to the 
navigating nations. He has, therefore, 
the greatest difficulties to get his regu- 
lar supplies. During the first ten days 
of the war our office received more than 
a dozen inquiries from producers who 
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were not able to obtain their accus- 
tomed emulsifying agents and synthetic 
waxes, who were in want of paraffin or 
turpentine or who were looking for a 
supplier of castor oil. There is a de- 
mand, too, for glycerine substitutes, for 
tylose substitutes, etc. Italy, our next 
neighbor, can’t fulfill our requirements. 
as there are no producers of synthetic 
specialties and as there are far-reaching 
restrictions of export. 

Since imports into Switzerland via 
Italy could be managed without diffi- 
culties, there would be possibilities for 
American products, apart from raw 
materials as paraffin, etc. There is a 
series of synthetic materials which could 
help to free the producers of this coun- 
try of their embarrassment. But these 
producers don’t even know the names 
of the American firms and their prod- 
ucts! 

Apart from that, we have no doubt 
that also for finished cosmetic goods a 
good market could be created in Swit- 
zerland. We are well prepared to re- 
port about American products in our 
journal. For this purpose, it is neces- 
sary for the firms in question to send 
catalogs, photographs and samples to 
our office at Waedenswil, Switzerland. 
We are also prepared to find agents, if 
this proves to be desirable. 


COLLAPSIBLE TUBE SITUATION 

Frederic Remington, President, Col- 
lapsible Tube Mfrs. Assn., says: While 
I do not wish to speak officially as presi- 
dent of the Collapsible Tube Manu- 
facturers’ Assn., I nevertheless feel that 
these views on current market condi- 
tions reflect the general opinion of most 
of the members of our association and 
may be correspondingly worth some- 
thing to purchasers of collapsible tubes 
at the present time. 

During the two weeks after the war 





was declared, the price of tin, our lead- 
ing commodity, went from approximate- 
ly 48 cents a pound to a high spot price 
of 75 cents a 
pound. This in- 
crease in the spot 
price of metal was 
brought about 
primarily by the 
short position of 
many users of tin 
in the United 
States and it must 
be borne in mind 
that we do not 
produce for our 
own use any tin, 
nor have we available any tin deposits 
worthy of development. Nothing in the 
statistical position of the tin market 
warranted this violent increase for 
the tin mines and refineries which had 
been producing 40 per cent capacity 
had been having a hard time in sell- 
ing their output, and their quota was 
fixed by governmental decree in the 
various producing countries. This quota 
has been increased to 100 per cent of 
capacity and the actual war needs of 
the belligerents should not absorb more 
than 60 per cent of the increased out- 
put of tin. The foreign governments, 
chiefly the British, have already pro- 
jected a price control into the tin field 
to prevent profiteering and this foreign 
price is reflected in the fact that fu- 
tures on tin for delivery around Decem- 
ber can be purchased between 45 cents 
and 50 cents a pound. Actually the in- 
creased production and world needs, 
when put on a comparative basis should 
result in a tin price of around 50 cents 
a pound, but nothing of the sort can be 
guaranteed and this must be considered 
more in the nature of scientific guess- 
work. 

Of the other materials used in the 
collapsible tube industry, aluminum has 
been extremely stable in price for many 
years and is apt to remain in approxi- 
mately the same price per pound for 
ingot material as it is today. This is 
primarily a domestic material and sup- 
plies seem to be adequate. Lead is the 
third important material and as this is 
entirely domestic in output, it may move 
to slightly higher levels, but also within 
the confines of production values. 

In going over metal statistics for the 
last ten years, I found that tube buyers 
have paid much higher prices for the 
raw materials alone than they are pay- 
ing today and prices of the last couple 
of years have been at an extremely low 


Frederic Remington 


‘level compared with previous price 


ranges. The expansion of manufactur- 
ing operations all over the country may 
lead to increased labor and sundry 
material costs and if so, we may expect 
moderate advances in the price of col- 
lapsible tubes, but it is not our feeling 
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HAND LOTIONS SELL EASIER 
WITH U.S.I1. ALCOHOL 





HE kind of hand lotion that smart women demand 
las possess these essential qualities: it must 
dry rapidly, be non-sticky, impart a smooth velvety tex- 
ture, be non-irritating to the skin and have a delicate, 
flowery bouquet. 

These important sales-clinching features 
can be safeguarded in your hand lotions 
through the use of U.S.I. ethyl alcohol. Lead- 
ing toilet goods manufacturers specify U.S.I. 
alcohol because of its uniform purity and full 
strength. They know that U.S.I. has exacting 
testing methods that hold jangling impuri- 
ties such as acidity, fusel oil aldehydes and 
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other foreign constituents to lowest practical levels. 
These facts are important in the manufacture of modern 
hand lotions. 

Sixteen formulas of specially denatured alcohol 
are authorized for use in making hand lotions. Write 
U.S.I. for booklet giving detailed specifications of these 


formulas. 
LJ GS J NOUSTRIAL CHEMICALS, tne. 
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that these will be either exorbitant nor 
will they approach profiteering levels. 
We particularly caution the drug and 
perfumery industries against the use of 
substitute materials offered as money 
savers in boom markets. Certain sec- 
tions of the new food, drug and cos- 
metic act deal very clearly with the use 
of adulterants in the container or ma- 
terials which make the container as 
dangerous in practical use and those 
who wish to save a penny today may 
spend a great deal of money in the loss 
of market, government investigation, 
spoiled products and other troubles of 
this type later on. 

We can say that it is the definite 
feeling of the members of the Collap- 
sible Tube Manufacturers’ Assn. that 
we wish to make a high quality con- 
tainer at the lowest possible price at 
all times, and that our membership has 
clearly in mind the potential risk of 
adulterants, substitutes or “Ersatz” ma- 
terials, most of which are untried and 
have nothing to offer except fictitiously 
low prices. On the whole we believe 
that every effort will be made to keep 
collapsible tube prices in line with gen- 
eral market conditions and that there 
will neither be a shortage of materials 
nor production facilities in this industry. 


EFFECT ON SOAP INDUSTRY 


The Consumers’ Goods Industries 
Committee has received the following 
statement from Roscoe Edlund, man- 
ager of the Association of Soap & Gly- 
cerine Producers, Inc., covering the 
effect of the war on the American soap 
industry: 

Costs of raw materials used in mak- 
ing soap have shown sharp increases 
since the outbreak of war in Europe. 

Soap manufacturers have as yet in- 
creased prices of soaps relatively little 
or not at all. 

Leading companies in the soap indus- 
try believe it is too early to determine 
cost trends which war conditions cause. 

Some principal materials from which 
soaps are made have increased in cost 
40 to 50 per cent, but changes made 
by manufacturers in prices of soaps 
average not over 5 per cent. The kinds 
of soap on which increases have more 
nearly followed the jumps in raw mate- 
rials costs, have been those sold in bulk 
to industrial outlets. The smallest in- 
creases, or none at all, have been in the 
toilet or household soaps that go to the 
homes of the people. 

The most important manufacturers in 
the soap industry are pursuing in the 
main a “watch and wait” policy. It is 
believed that most smaller manufac- 
turers will do the same. It is pointed 
out, however, that if increases ig raw 
materials maintain their present level, 
or if further increases take place, the 
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prices of soaps will of course have to 
follow in proportion. 

As to soap consumption and as to 
volume of employment in the industry, 
the present situation has no important 
effect. Soap consumption, and employ- 
ment in soap factories, remain at about 
the usual levels. 


Effect of War in England Told 
by J. C. Hindle on Arrival Here 


J. C. Hindle, B.Sc., 
director of Standard Synthetics, Inc., 
London, England, accompanied by Mrs. 
Hindle and their son, Paul, and 
daughter, Prun- 
ella, arrived Nov- 
ember 1 on _ the 
President Roose- 
velt for an indefi- 
nite stay in the 
U. S. with head- 
quarters in the 
American com- 
pany offices, 39 W. 
32 St., New York. 
N. Y., which is in 
charge of Edward 
Remus. 

Mr. Hindle had some interesting re- 
marks to make on the situation precipi- 
tated by the outbreak of the war. For 
a fortnight. essential oil brokers closed 
down and refused to transact business 
or quote prices: all luxury trades ceased 


J. C. Hindle 


at once. central London was evacuated; 
and numerous government orders were 
given by radio and by newspapers. The 
business world in a few weeks was dras- 
tically affected: some trades. entertain- 
ments, garages. and shops, in the areas 
which were left empty. were stopped. 

Advices had been given that London 
would be bombed mercilessly imme- 
diately after the declaration of war. 

“We had quite a time trying to make 
our distillery as bomb proof and non- 
inflammable as_ possible.” said Mr. 
Hindle. Prices of essential oils and 
synthetics rose rapidly every day due to 
panic buying and, of course, firms 
which were relying on German supplies 
were caught short and snapped up spot 
goods at any price. Coumarin doubled 
its price in five weeks as did linalyl ace- 
tate and oil of juniper. 

Large stocks on hand could have 
been disposed of at over 100 per cent 
profit but Mr. Hindle retained the goods 
to take care of his regular customers. 
Compulsory war risk insurance and 
rationings, have added to the difficulties. 


Comprehensive Report on Work 
Incident to Pharmacopoeia 


The Board of Trustees 
of the U. S. Pharmacopoeia has voted 
to prepare a comprehensive statement 
covering all the work incident to the 
Pharmacopoeia from 1930 to 1939, in- 


clusive. This report will also point out 
the relationship of the pharmacist to 
the physician, the chemical and pharma- 
ceutical industry, and to Federal and 
State law-enforcement agencies. 

The report will cover the work of 
the U.S.P. Vitamin Advisory Board, the 
Endocrine and Hormone Advisory 
Board, the Anti-Anemia Preparations 
Advisory Board, and the U.S.P. Sterile 
Products Advisory Board. 

Other subjects will include the in- 
ternational aspects of the Pharmaco- 
poeia and its Supplements and a finan- 
cial statement detailing the costs of 
the various revision activities. 


New Dentifrice to 
Be Introduced 


The Berg Williams 
Corp., New York, N. Y., announces that 
it has completed plans for the mer- 
chandising of a new powder and paste 
dentifrice, Dura Perl, to begin early 
next year. 


Colgate Patent Case 
Refused by Supreme Court 


A patent controversy 
between Colgate-Palmolive-Peet Co. and 
B. W. Coltman over a patent for the 
manufacture of soap chips was declined 
for review by the Supreme Court of the 
United States. A lower Federal court 
held the Coltman patent valid and in- 
fringed by Colgate. The Circuit Court 


of “Appeals, however, held seven claims 


of the divisional patent to be outside of 
the invention disclosed in the original 
application. The Supreme Court con- 
sidered the latter decision valid and 
declined to review the case. 


Cannot Say That 
Cosmetics Penetrate Skin 


McKesson and Rob- 
bins, Inc., trading as Golden Brown 
Chemical Co., Bridgeport, Conn., agreed 
with the F.T.C. to cease advertising 
that any of its cosmetic preparations 
penetrates or invigorates the hair roots, 
or causes blemishes or blotches to dis- 
appear; that either the company’s 
beauty culture course or diploma, in- 
cluded in its so-called special offers to 
prospective agents, is of any value, and 
that any of its so-called special offers 
is limited to one agent, unless this is 
a fact. The company also stipulated 
that it will cease misleading uses of 
the word “free” to describe merchan- 
dise offered as compensation to agents 
for distributing the respondent’s mer- 
chandise and will discontinue employ- 
ing the words “Rose” or “Almond” as 
a part of a trade name of any of its 
products unless such product is com- 
posed principally of rose and almond 
ingredients. 
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AVE YOU A STEP-CHILD 
PRODUCT? Does it lag 
behind in sales? And do you 
still baby it along because you 
have faith in its ability to some 
day make profits? Then why not 
see what will happen to it if 
you package it in convenient, 
easy-to-use, economical tubes? 
Our experience enables us to 
offer you specific suggestions. 
Ask us to confer with you— 
without any obligation to you. 


N. B. We are headquarters for 
METAL CAN SPOUTS. 


WHITE METAL MANUFACTURING CO. 


Chicago Office Detroit Office 


Charles A. Rindell, Inc H O R O K is N , N is AVA , = R S) 2 4 R. M.. Stevenson 


64 West Randolph St. 506 Donovan Bidg. 


November, 1939 





Coty, Inc., Ordered by F.T.C. 
To Remove “Paris” from Label 


Coty, Inc., Wilming- 
ton, Del., and Coty Products Corp., New 


York, were ordered by the Federal 
Trade Commission to cease representing 


through the use of the term “Paris” or 
“Paris, France,” or of any other terms. 
symbols, or picturizations indicative of 
French or other foreign origin of such 
product, or in any manner, that per- 
fumes which are made in the United 
States are made in France, or in any 
other foreign country, provided that the 
country of origin of the various ingre- 
dients may be stated when immediately 
accompanied by an explanation that 
such product is made in the United 
States. The order further prohibits use 
of any French or other foreign terms 
to refer to perfumes made in the United 
States, unless the English translation 
or its equivalent appears as conspicu- 
ously and in immediate conjunction 
therewith. 

The company is also ordered to cease 
“Coty, Parfums de 
Luxe” or any other French or other for- 
eign words as brand or trade names for 
perfumes compounded in the United 
States, without clearly and conspicu- 
ously stating that such products are 
compounded in the United States. 


using the terms 


Cannot Claim Soap 
Will Remove All Spots 


In a complaint issued 
by the Federal Trade Commission, 
White King Soap Co., Los Angeles. 
was charged with the dissemination of 
misleading representations in the sale 
of “White King Granulated Soap” and 
“White King Toilet Soap.” 

According to the complaint. the com- 
pany represented that the White King 
Granulated laundry soap is the only 
soap with which articles can be satis- 
factorily washed in cool water and in 
water at 98 degrees temperature; that 
it is three times as efficient in the 
cleansing of articles as other soaps: 
that its use in washing textiles removes 
the necessity for use of bleaching and 
bluing, and that it will remove all spots 
and stains from articles, when such 
are not the facts. Further alleged mis- 
leading representations are that the 
soap prevents fine fabrics from fading 
that its ingredients are 
superior to that of all other soaps; that 
the washing of clothes in cool water 


or shrinking; 


causes them to be brighter and whiter 
than washing in hot water, and that the 
washing of fabrics in hot water injures 
the fabrics and causes them to shrink. 

The complaint also charges the com- 
pany with having untruly advertised 
that the use of White King toilet soap 
keeps the skin fresh and supple regard- 
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less of the age or condition of the skin 
of the user, and that it prevents and re- 
moves wrinkles. 


Cannot Claim Cream 
Will Rejuvenate Skin 


Charles of the Ritz 
Distributors Corporation, New York, is 
charged by the Federal Trade Commis- 
sion with the dissemination of mis- 
leading representations in the sale of 
“Charles of the Ritz Rejuvenescence 
Cream.” 

The Commission claims that the com- 
pany represented that its cosmetic 
preparation will rejuvenate the skin of 
the user and restore youth and the ap- 
pearance of youth to skin to which it is 
applied, regardless of the condition of 
the skin or the age of the user, when 
such are not the facts. 


Lady Esther’s Cream 
Claims Attacked by F.T.C. 


Lady Esther, Ltd., 
Chicago, was charged in a complaint 
issued by the Federal Trade Commis- 
sion that it represented that its face 
cream penetrates the skin to the bottom 
of the pores; dissolves dirt and waste 
matter in the pores; overcomes dry 
skin; prevents and removes wrinkles 
and lines in the face, and that its prep- 
aration, when used according to the re- 
spondent’s method for cleaning the 
face, will clean more than the surface. 
while other skin cleansing preparations 
clean only the surface. The company 
further represented, according to the 
complaint, that its cream safeguards 
beauty glands and brings them back to 
activity; that dry skin is the cause of 
wrinkles. and that results from use of 
its preparation are guaranteed, when 
such are not the facts. 
In truth, the complaint continues, the 


Mrs. Charles Fortier, 82 years old, the 
first woman in the world to hit the 
keys of a typewriter, is showing the 
original Remington Rand model, invented 
by her father, Christopher Latham 
Sholes, over 72 years ago to Miss 
Jacqueline Cochran, aviatrix and cosmetiste 


cream does not have any unique or ac- 
tive penetrative property in relation to 
the skin, nor does it dissolve various 
forms of dirt and waste matter that soil 
the skin. The complaint also points out 
that “Lady Esther Face Cream” serves 
principally to cleanse the outer surface 
of the skin and also in the capacity of a 
lubricant whose effect is of temporary 
duration, lasting only as long as the lu- 
bricating ingredients remain on_ the 


skin. 


Loss Leader Act in 
Pennsylvania Invalidated 

An indictment under 
the State Loss Leader law in Pennsyl- 
vania was denied by the Superior Court 
of that state. Even though the act, 
passed two years ago, prohibits retail 
advertising and selling of goods below 
cost, the high court substantiated the 
decision of a county court to the effect 
that. while the legislature could act for 
the assurance of fair trade practices, it 
did not prohibit 
where it is not done with intent to harm 


selling below cost 
competitors. 


Over 40 Industries in 
Forthcoming Chemical Exposition 


Over 40 indus- 
tries, producing chemical materials and 
equipment, will display their newest 
products at the 17th Exposition of 
Chemical Industries, which will be held 
at the Grand Central Palace during the 
week of December 4 to 9, 1939. 


Harper Method Will 
Modify Hair Tonic Claims 


Harper Method, Inc., 
Rochester, N. Y., entered into a stipu- 
lation with the Federal Trade Commis- 
sion in which it agreed to cease repre- 
senting that the use of the “Harper 
Method Tonique,” or any of the several 
“Harper Method Ointments” or the 
Harper methods of application, or any 
similar preparation or treatment, can 
prevent baldness, end dandruff, restore 
scalp health, stimulate growth of new 
hair, bring renewed vitality and health 
to the hair, allay “scalp fever,” or affect 
the functioning of oil glands of the 
hair. The company will further discon- 
tinue claims that colds make one’s hair 
a social outcast; that dried oils, dust or 
grime are often the causes of falling 
hair or baldness, or that removal of 
such foreign matter by the use of the 
Harper Method or similar preparations 
will effectively prevent or remedy fall- 
ing hair or baldness; and will also 
cease representing by statements such 
as “Eyelash and Eyebrow Grower,” that 
the pomade offered by it will grow 
promote — their 


lashes or brows, or 


growth or make them longer or silky. 
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Allied Drug and Chemical 
Assn. Holds First Winter Meeting 


The first winter meet- 
ing of the Allied Drug and Cosmetic 
Association of Michigan was held Oc- 
tober 24 at the Fort Shelby Hotel, De- 
troit. Don Melville, president, showed 
moving pictures of the various activities 
during the Chicago-Detroit Golf Meet 
at the Birmingham Golf Club Septem- 
ber 15. 

Plans for the annual Christmas party 
to be held December 8 at the Book 
Cadillac Hotel. Detroit, were made. 


New Address for Fritzsche 
Brothers’ Atlanta Office 


Announcement comes 
Fritzsche Brothers. Inc.. New 
York, that their Atlanta. Ga.. office has 
been moved, as of October 1. from 508 
Standard Building to 1603 William 
Oliver Building. same city. George R. 


from 


Fellows is the representative in charge 
of this branch. 


Elizabeth Arden Exhibits 
Beauty Masks at Museum 


At the first compre- 
hensive public exhibit of ““Masks—Bar- 
baric and Civilized.” which opened at 
the Brooklyn Museum October 24. 
Elizabeth Arden exhibits three of her 
beauty masks. 

The exhibit traces the story of man- 
kind’s use of masks from the religious 
and ceremonial through their use in 
folk dances. pageants. carnivals. the 
theatre. beauty and their protective 
role in modern industry and war. The 
earliest masks in the exhibit are those 
from the first century. B.C.: the most 
recent, Miss Arden’s beauty masks. 

The three Arden masks are: the 
Tie-up. a basic home treatment fash- 
ioned of cotton dipped in skin lotion 
and held in place with 


Velva Mask. 


gauze: the 


Cream consisting of a 


quick-drying cream preparation; and 
the Intra-Cellular mask which involves 





the use of electricity. An interesting 
contrast to these masks is the exhibi- 
tion of 17th and 18th century beauty 
masks, called 


women 


Loo masks, with which 
used to “guard their com- 
plexions from the elements.” The Loo 
masks usually covered half or all of the 
face and were frequently carried on 
straps from the arm for “active sports” 
(possibly a long walk in the country). 

The exhibit of masks will be open to 
the public until January 1. 


Merck & Co. Begins Construction 
of New Additions to Plant 


The construction of 
several new additions to the main plant 
of Merck & Co., Inc., manufacturing 
chemists. at Rahway, N. J.. will be 
started immediately. according to an 
announcement by George W. Merck, 
president of the company. The new 
units are required to provide additional 
facilities for steadily 
search developments. 

A two-story addition to one of the 
buildings will provide about 4000 sq. ft. 
of space for research laboratory pur- 
poses and a unit of 11.000 sq. ft. will 
The 


increasing re- 


be erected for storage purposes. 
cost will be over $300,000. 


Restrictions on Advertising of 
Athlete’s Foot Remedies 


In view of the large 
number of preparations now advertised 
as cures for athlete’s foot. the National 
Better Bureau has issued a 
bulletin containing a summary of the 
Federal Trade Commission findings and 
restrictions on such remedies. They are 
in substance: 


Jusiness 


1. No preparation should be adver- 
tised as a cure for or certain preventive 
of athlete’s foot. 

2. No product should be advertised 
as destroying all of the parasites pres- 
ent; such claims should be limited to 
those germs which the product contacts. 

3. Direction for use should give due 
attention to the supplementary hygienic 





Among the masks currently on exhibit at the Brooklyn Museum are two beauty masks 


by Elizabeth Arden, Velva Cream and Tie-up, 


mask used by women to guard 
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their complexions in the 


which contrast with the Loo beauty 
17th and 18th 


centuries 











measures necessary to scientific treat- 
ment of athlete’s foot. 

!. Claims for relief should be limited 
so as to avoid the impression that com- 
plete or immediate relief will be given. 


Anchor Hocking Glass Corp. 
Announces Promotions 


W. V. Fisher. vice- 
president and general manager of the 
Anchor Hocking Glass Corp., an- 


nounced the promotions of the follow- 
ing individuals: C. D. King to director 
and general manager of the Container 
Division; S. B. DeMerell to sales man- 
ager, Container Division; J. J. Glynn 


and F. H. Baumgardner to assistant 
sales managers. Container Division, 


and P. L. Hershfield as factories man- 
ager in charge of manufacturing. J. R. 
Dilworth has been appointed manager 
of the Container Division of the firm’s 
New York office with supervision over 
district and L. 
Piatt becomes assistant sales manager 
of the company’s affiliate, the Anchor 
Cap & Closure Corp. 


sales in the eastern 


Little Evidence of War 
In Bermuda 


Despite rumors to the 
contrary, little evidence of military ac- 
tivities is to be found on the island of 
Bermuda, according to Henry Coolidge 
Adams. a member of the American col- 
ony there. There are 
barbed 


no trenches or 
wire fences, he said, nor are 
there motor cars racing along the roads 
even though the ban on cars has been 
relaxed during the war period. 

According to Mr. Adams, there is no 
food shortage and visiting Americans 
appreciate the usual leisurely pace of 
Bermuda more than ever. The present 
exchange situation permits bargain pur- 
chases. 


Cosmetology Courses Offered 
At Brooklyn College 


Two evening courses 
of special interest to cosmeticians, bar- 
bers, retail cosmetic salesmen, chemists, 
and others in the toilet preparations 
and pharmaceutical industry, are being 
given at the Brooklyn College of Phar- 
macy. 600 Lafayette Ave., Brooklyn, 
N. Y., under the direction of Dr. Her- 
man Goodman. A course in Cultural 
Cosmetology is being given on Thurs- 
days. 7.30 to 9.00. This course embraces 
the history of cosmetics and the anat- 
omy and physiology of the skin. A 
course in Pharmaceutical Cosmetics is 
being given on Thursday, 9.00 to 10.30. 
This includes a practical study of all 
classes of cosmetic ingredients. Further 
details may be secured by writing to 
Dr. Hugo H. Schaefer, Dean of the 


college. 
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DOMESTIC SOURCE 
Powdered 


CASTILE SOAP 


uU. >. PF. 


An American product manufactured in our plant assuring to you uniform 
quality and dependable supply. 


KRANICH SOAP COMPANY, Inc. 


70 Richards St., Brooklyn, N. Y. 
















TH. MUHLETHALER Go. Ltp. 
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Meilanigzrne 


the new, water-soluble ANTI-SUNBURN product for 
CREAMS e¢ SKIN-OIL-EMULSIONS ¢ LOTIONS 










It promotes the formation of the natural pigment, 
MELANINE, and the tanning of the skin, at the same time 


protecting the skin from harmful burning. 








For detailed technical data and samples get in touch with 






or Our Representative for 













the Dominion of Canada Our representatives for the United States 
GERALD JOHNSON “ 
J. M. SCHEAK & COMPANY Q) bh Pp a t C 
110 CHURCH ST., TORONTO PoIS Froducts UOFf pp. 
215 PEARL STREET NEW YORK CITY, N. Y. 
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Hearing to Amend Coal Tar 
Color Regulations November 20 


Amendments to coal- 
tar color regulations under the Federal 
Food, Drug and Cosmetic Act will be 
considered at a public hearing in Wash- 
ington, D. C.. on November 20, the 
Food and Drug Administration has an- 
nounced. 
10 a.m. in room 
Building, U. S. 
culture. 


The hearing will begin at 

1039 of the South 
Department of Agri- 

The hearing will be for the purpose 
of receiving evidence upon the basis 
of which regulations may be promul- 
gated amending those appearing in the 
Federal Register for May 9 and Sep- 
tember 16, (A) by changing: (1) cer- 
tain specifications of certain listed 
colors and certain mixtures of such col- 
ors; (2) certain requirements as to 
the sizes of samples; (3) the labeling 
for certain mixtures; (4) the fees to 
be paid for the service of certification; 
and (B) by the listing of additional 
coal-tar colors. 

All interested persons are invited to 
attend this hearing and to offer relevant 
evidence. In lieu of personal attendance 
affidavits may be mailed. so as to be 
received not later than November 20, 
to the presiding officer, Frank S. Has- 
sell, Room 2313 (A), South Building, 
Department of Agriculture, Washing- 
ton, D. C. The lack of opportunity for 
cross-examination will be taken into ac- 
count in the 
affidavits. 


consideration of such 

The hearing will be conducted in 
accordance with the Rules of Procedure 
for Hearings Required Under the Fed- 
eral Food, Drug and Cosmetic Act as 
published in the Federal Register of 
January 13, 1939. 

Details regarding the proposed 
amendments to the regulations are pub- 
lished in the October 20, 1939. issue of 
the Federal Register. 


BIMS Hold Last 
Golf Outing 


With the weather per- 
fect and the course in the proverbial 
“pink,” one hundred sixteen members 
and guests of the BIMS wound up the 
1939 golfing season in a blaze of glory 
at Lakeville, Great Neck, N. Y., Octo- 
ber 19. 
in and additional prizes were distrib- 


Some fine scores were turned 


uted to non-players and guests. 

The popularity of these affairs and 
the full enjoyment of them by the 
BIMS members is best testified to by 
the fact that after the excellent dinner 
was served and prizes distributed. a 
majority stayed until after midnight. 
enjoying the spirit of good fellowship 
to the fullest. 

Chairman Martin F. 
nounced that the 


Schultes an 


general committee 


68 





were working on a winter affair that 
would equal in enjoyment those held 
in the summer. 

Prize winners at the outing were: 
Burton T. Bush, Alexander D. Hender- 
son, Charles Macauley, Karl Voss, W. 
L. Davison, C. R. Keeley, Kenneth 
A. Bonham, Harry Griffiths, Stanley 
Sapery, William H. Green, F. A. 
Schwannecke, Howard Seeland, Peter 
L. Forsman, Frederick J. Lueders, 
George Halloway, Clarence E. Clark, 
Warren Brown, Sewell H. Corkran, 
Joseph B. Scott, Charles W. Darr, John 
H. Curry, William F. 
Franklin A. Bergmann, 
and Griswold T. Daggett. 


Zimmerman, 


Paul Miller 


Physician Asks “Is There a 
Joker in Federal Cosmetic Law?” 


Is there a joker in the 
Federal Food, Drug and Cosmetic Law 
which effectively places all supposed 
cosmetics into the class of drugs? asks 
Dr. M. J. O'Malley. 

Reading the definition of a drug, 
one finds: The term “drug” means (1) 
articles recognized in the official United 
States Pharmacopeia, official Homeo- 
pathic Pharmacopwia of the United 
States, or official National Formulary, 
or any supplement to any of them; ete. 

May this not be interpreted to mean 
that any article in which components 
listed in the above texts are included 
become by definition “drugs” and not 
cosmetics? What cosmetics are made 
without articles recognized in the of- 
ficial books named? 

Is there any regulation regarding 
this? What is your opinion of the 
possible effect of this rather than the 
intent of the law? 

|The point is interesting. 
no regulation in point. 


There is 
Take lanolin 
or beeswax. both of which are recog- 
nized by the U.S.P. As components 
of a cosmetic they do not convert it 
into a drug so as to be subject to the 
provisions of the drug law in the light 
of past interpretations of the law. It 
must never be overlooked that claims 
made for a product largely determine 
its classification as a drug or cosmetic. 
For example, if therapeutic claims are 
made for a soap (which is specifically 
exempted in the law) then even that 
soap may be subject to the drug pro- 
visions of the law. | 


South American 
Imports from U. S. Increase 


Although a number of 
the South 
veloped domestic toiletry industries 
which are in a position to satisfy a 
large part of the demand, 
imports of such products continue im- 


portant. 


domestic 


France. the United Kingdom. Ger- 





\merican countries have de- ,’ 









many and the United States are the 
leading foreign suppliers of such prod- 
ucts to these countries. French products 
entering the area consist largely of per- 
fumes and perfume concentrates; En- 
gland supplies a general line of toilet- 
ries; and Germany mainly synthetic 
perfume materials. Imports of such 
products from the United States are 
well distributed throughout the entire 
toiletry field. Figures for United States 
exports are given below: 


Country of 


destination 1937 1938 
Argentina $110,708 $144,807 
Bolivia 28,987 22,190 
Brazil 105,622 98,271 
Chile 11,021 17,021 
Colombia 197,298 192.615 
Ecuador 14,585 13,921 
British Guiana 22,319 27,916 
Surinam 7,096 7,682 
French Guiana 124 930 
Paraguay 10,188 12,263 
Peru 114,599 117,909 
Uruguay 31,882 9,620 
Venezuela 224,307 236,513 

Total $878,736 $902,225 


Toilet Preparations 
Show Gain for September 


which _re- 
corded gains in September over ship- 


Products 


ments during the corresponding month 
of 1938, included chemical specialties, 
from $3,141,000 to $3,802,700; essential 
oils, from $180,000 to $321,500; soaps, 
from $233,390 to $347,500; and toilet 
preparations, from $523,000 to $742,- 
000; inks, from $84,000 to $133,000. 


Ham and Egg Scheme to be 
Tried by California Cosmetic Assn. 


On November 20 the 
California Cosmetic Association will 
hold its annual dinner dance at the 
Florentine Gardens in Hollywood. 
For the occasion an attempt will be 
made to transplant the spirit of the 
World Fair and the guests shall have 
an opportunity to stroll along the 
“White Way” and try their 
hand at various games, etc., such as 


famous 


furnish the amusing aspect of any fair. 
In addition a “try out” of the California 
“Ham and Egg” scheme, with “scrip 
money.” “Ham and Egg Bank” and 
even a grocery store that will “Accept” 
scrip money in exchange for worldly 
goods will be featured. And to top all 
this. a complete professional floor show 
of the Hollywood Variety will be pre- 
sented to the guests. 

The association invites all members 
of the toilet goods industry who might 
be sojourning in the West, to attend the 


function and promises a good time. 
I + 
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B-W LANOLIN os.p_ 


EVENTUALLY -=-For better creams, with economy 


B-W Lanolin the superior quality, puts into your cream 
that which gives the skin that smooth soft velvety 
feeling as nothing else does. 


B-W Lanolin will never cause your cream to darken, is 
best by test and contains 1514% Cholesterol. 


No other base used in your cream, equals the merits 


of B-W Lanolin. 


25 YEARS OF DEPENDABLE SERVICE TO THE TRADE 


BOPF-WHITTAM CORPORATION 


Executive Office {merica’s Original Lanolin Producer Sales Office 
, IST! AISHE é = 7° 
Laboratory and Factory a anon 509 Fifth Avenue 


LINDEN, N. J. NEW YORK, N. Y. 


VELIZAR BAGAROFF + OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 
This quality product is especially worthy of your consideration. 


Sole Agents for the United States: W. J. BUSH & CO., Inc., New York 


Sole Agents for Canada: °W. J. BUSH & CO. (Canada) Ltd., Montreal, Canada 


OIL LAVENDER ALTITUDE 


It costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 
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Canada Large Customer 
For U. S. in Medicines 


Even though Canada 
has made considerable strides in the 
development of its own medicinal man- 
ufacturing industry, it is still an im- 
portant customer for American medi- 
cines and pharmaceuticals, according 
to the Chemical Division of the Dept. 
of Commerce. In 1938 Canada con- 
sumed $1,539,800 of United States me- 
dicinal products as compared with $1.- 
607.500 during the preceding year. 


American Pharmaceutical 
Assn. Meets December 4-5 


The mid-year meet- 
American Pharmaceutical 
Assn. will be held December 4-5 at the 
Washington Hotel, Washington, D. C. 
The general meeting will have its first 
session at 1.00 P.M.. December 4. The 
research board meets at 9.00 A.M.. De- 
cember 4. 


ing of the 


N.W.D.A. Asks Commission 
To Rescind Two Decisions 


The 65th annual 
National Wholesale 
Druggists’ Assn. was held September 
24-27 at the Greenbrier Hotel, White 
Sulphur Springs, W. Va. 

Many vital problems of the industry 
were discussed; among them, the board 
of control’s action in asking the Inter- 
state Commerce Commission to rescind 
two recent decisions relative to the dis- 
continuation of the present method of 
fee payments used by forwarders of 
merchandise, labeling problems and the 
program of study to be conducted by 
the board at the New York office, and 
reports of the research bureau. A num- 
ber of interesting addresses were given. 
Entertainment included an old fash- 
ioned mint julep party and a dinner 
dedicated to President and Mrs. John 
ic Davis. 

Officers elected for 1940 were: 
George W. Doerr of McKesson & Rob- 
bins, Inc., president; E. S. Albers of 


meeting of the 


Ls 


. 


— 


a 
La Cross 
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Personalized manicures were demonstrated at the 


Albers Drug Co., first vice president; 
S. H. Colvin of McKesson & Robbins, 
Honolulu, second vice president; E. C. 
Scott of Southwestern Drug Corp.., 
third vice president; A. J. Gignoux of 
McKesson & Robbins, Honolulu, fourth 
vice president; A. P. Cook of Cook, 
Everett & Pennell, fifth vice president; 
Title Guarantee & Trust Co., New 
York, treasurer; Lee W. Hutchins of 
Hazeltine & Perkins Drug Co., chair- 
man of the board of control. 


Claims for Procter & Gamble 
White Naphtha Soap Modified 


The Procter & Gam- 
ble Co., in the sale of “P and G The 
White Naphtha Soap,” has agreed with 
the Federal Trade Commission to dis- 
continue advertising that this product 
contains a unique ingredient which 
makes it the only soap which will re- 
move stubborn “deep down” dirt from 
clothes; that it is kind to all sorts of 
fabrics and colors, or that it never fades 
colors, unless this last assertion is di- 
rectly limited in context to reference 
to colors which are washable. The 
company also stipulated that it will de- 
sist from advertising that the use of 
“P and G The White Naphtha Soap” 
enables one to cut washing time, or 
that it loosens dirt 
clothes whiter. 


faster or washes 


Canadian Soap Imports 
Lower in August 


Imports of soap into 
Canada during August totalled $37,637 
as against $47,680 in July and $41,633 
a year ago, reports the Dominion Bureau 
of Statistics. The amount from the 
United States was $23,947 and from the 
United Kingdom $8,932. Among the 
interesting consignments were 61,863 
pounds of castile soap from France, 
27,633 pounds of laundry soap from 
the United States, which accounted for 
most of the imports from that country, 
$476 of toilet soap from Germany and 
$138 from Palestine. 
Canadian toilet 


exports of soap 
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amounted to 
other soaps. 


$34,416 and $1,082 of 
The exports were only 
about one-third of a year ago. The 
United Kingdom was chief purchaser. 


First Criminal Trial 
Under Wheeler-Lea Act 

Criminal proceedings 
against Purity Products Co. and B-X 
Laboratories, operated by John Petrie, 
Chicago, are now under way at the 
U. S. District Court, Chicago, Judge 
Charles E. Woodward presiding. This 
is the first Federal court trial under 
the criminal provisions of the Wheeler- 
Lea amendment to the Federal Trade 
Commission Act. 

The proceedings are subsequent to 
formal complaints issued by the F.T.C. 
against the defendants to stop misrep- 
resenting the therapeutic value and 
properties in Minex and other prod- 
ucts sold for “delayed menstruation.” 


Merchandising-Advertising Drive 
Puts Automatic Compact Over 


The merchandising 
and advertising of the new Juva-Tex 
automatic compact, a simple washable 
disc made of Airfoam rubber and slit 
on one side to take a ten-day supply of 
powder, have been so well handled that 
in less than six months, it is estimated 
to have achieved 80 per cent of all pos- 
sible outlets. 

Charles E. Zimmerman of Chicago, 
formerly with the Air-Way Electric Ap- 
pliance Corp., is the manufacturer of 
the compact. He plans to bring out a 
similar one in a larger size for the bath. 


McKesson & Robbins Cannot 
Recover War Taxes 


The certiorari of Me- 
Kesson & Robbins, drawn in an attempt 
to recover federal and profit taxes for 
1918 on the claim of post-war obso- 
lescence of a building and its facilities 
completed after the United States entry 
into the war, was denied by the Su- 
preme Court of United States. The 
court found that the building had not 
been erected for the purpose of manu- 
facturing war articles. 


New Trade Regulations 
in Philippine Islands 


A regulation requir- 
ing that two samples of any specific 
pharmaceutical specialty, toilet article 
or beauty preparation be sent to the 
Board of Pharmaceutical Examiners 
and inspectors before being placed on 
sale has been passed in the Philippine 
Islands. For each product approved 
for sale by the board, a fee of five 
pesos shall be charged. 
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-.. With Beehive Brand Beeswax 


Sell the most beautiful women and you Il sell all 





women. For all women copy the most beautiful of 
their sex. They all want radiant, lovely skin — the 
kind of skin developed by superior facial creams with 
the finest base. And there's no finer base than Bee- 


hive Brand Beeswax. 


Nature-Bleached by Sun and Air 


This Beeswax is 100% pure, uniform in texture and 
perfectly white. You can tell by its “feel” how smooth 
and fine it is. Our buyers select it from the best grade 
of crude beeswax. Our laboratories test it for purity, 
quality and uniformity. It is then nature-bleached by 


sun and air. 


It will pay you to standardize on Beehive Brand. The 


quality and uniformity never change. It is free from 


you the full detailed story about 
this superior, nature bleached 
beeswax. 


WRITE DEPT. A-I| TODAY FOR COMPLETE 
INFORMATION 






WILL G BAUMER CANDLE CO., INC 
Established 1855 


Buckley Road ata tid 


November, 1939 





adulterants and imperlections of any kind. Let us give 






we can offer 
LIMITED QUANTITIES 


of every known 







ESSENTIAL OIL 












aa AROMATIC CHEMICAL 
. NATURAL FLOWER OIL 
ae TERPENELESS 





and 






EXTRA CONCENTRATED ESSENTIAL OIL 
FLORAL WATER 



















OLEO RESIN 
BALSAM and GUM 
F ie and Any Other 


Perfume & Flavor Material 










Stuyvesant 9-2261-2 













Samples and prices gladly 





furnished on request 
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121-123 East 24th St., New York 




















































































































































































































































































































































































































































































































Dental Paste in Misleading 
Containers Seized 


Summarizng its work 
for the month of September the Food 
and Drug Administration reports that 
under the deceptive packaging provi- 
sions of the new law 648 tubes of dental 
cream were seized, which were so made. 
formed or filled as to be misleading. 
Also 71 capsules of eyelash and brow 
color containing paraphenylenediamine 
were sized. Strong, Cobb & Co., Cleve- 
land, Ohio, were fined $100 as the acet- 
anilid content of their cold tablets was 
not declared. Burton Lowell. trading 
as the Hollywood Lash & Brow Dye Co.. 
was placed on probation for two years. 
Dyes made by it were found to contain 
paraphenylenediamine. 


Imports of Essential Oils Increase, 
Soaps and Toiletries Decline 


Imports of essential 
oil in September increased from $302.- 
500 to $382,300; and gums, resins and 
balsams from $484,500 to $687,000. 
Comparisons are made with the month 
of September. 1938. Losses were shown 
in imports of the following: beeswax. 
from $55,000 to $48,500; carnauba wax 
from 720.600 pounds to 705,000 pounds. 
Soaps and toiletries declined 


$190,000 to $170,000. 


from 


Perfumed Ink Used in News- 
paper Perfume Advertisement 


The Indianapolis 
Star, morning paper of Indianapolis, 
Ind., set a new high in advanced adver- 
tising in its issue of November 1. For 
a half-page space run by Charles Mayer 
& Co., retail store, advertising “Aphro- 
disia” perfume, eau de cologne and 
bath powder—the usual printer’s ink 
was perfumed with concentrated Aphro- 
disia oils and tinted a vivid green. 
The ultimate proportions for an en- 
tire press run was one part of “Aphro- 
disia” essence to three parts of ink. 
The perfume used for this experiment 
was made by Fabergé, a French per- 
fumer who has recently brought out 
another man-menacer called “Tigress.” 


Radio Copy Critics 
Answered by NAB 


In answer to criticisms 
advertising claims made by 
manufacturers and producers in radio 
broadcasting (said in one instance to 
be in violation of the Federal Food and 
Drug Act) the National Association of 
Broadcasters pointed out that the broad- 
casting companies furnish the Federal 
Trade Commission with scripts of all 
commercial programs while exercising 
their own control of advertisers’ claims 
in advance of broadcasts. The associa- 
tion further emphasized that all stations 
supply a full week’s scripts at quarterly 


against 
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intervals and that the association pub- 
lishes weekly bulletins containing re- 
ports of the F.T.C. action. The F.T.C. 
has. in fact, been reviewing radio copy 
since 1934, 

The reply is particularly directed to 
the Association of Food and Drug Off- 
cials which had recommended that radio 
advertising of food and drug products 
be subjected to the same scrutiny by 
government officials as that of 
papers. 


news- 


Soap Assn. Meeting 
January 11, 1940 


The Association of 
Soap & Glycerine Producers, Inc., will 
hold its annual 
1940. 


meeting January 11. 


Package Institute 
Elects Wm. Bristol President 


The first annual 
Packaging Institute, Inc., 
held in Chicago on October 19-20 at 
Edgewater Beach Hotel elected William 
M. Bristol, Jr.. of Bristol-Myers Com- 
pany to head the organization for the 
coming year as president. Carl H. 
Lambelet, New Jersey Machine Corp. 
was named as vice-president. The con- 
clave recommended a plan to act as 
an authoritative agency on packaging 
technique, to promote better packaging, 
inform the public of its benefits and 
to serve as a contact agency in mat- 
ters involving standardization and 
regulation of packaging technique. 


meeting of 


Perkin Medal for 1940 
Awarded to Dr. Stine of duPont 


Dr. Charles M. A. 

Stine has been elected to receive the 
Perkin Medal of the Society of Chem- 
ical Industry for 1940. Dr. Stine was 
born in Norwich, Conn., October 18, 
1882, the son of Milton Henry and 
Mary Jane Altland Stine. He gradu- 
ated with honors from Gettysburg Col- 
lege in 1901 with the degree of A.B. 
and received the degree of B.S. from the 
same institution in 1903, that of A.M. 
in 1904, and that of M.S. in 1905. He 
entered Johns Hopkins University in 
1905. becoming a Fellow in 1906, and 
receiving the degree of Ph. D. in 1907. 
Shortly after leaving Johns Hopkins, 
he entered the employ of E. I. duPont 
de Nemours & Co. He was assigned 
to the Eastern Laboratory, and was in 
charge of the organic chemical research 
from 1909 to 1916. In 1917 the increase 
in the company’s interest in general 
organic chemical problems led to the 
transfer of Dr. Stine to the Wilmington 
office as head of the Organic Section 
of the Chemical Department, in which 
position Dr. Stine was for a time in 
charge of the research on products and 
processes which are embraced by the 





general term “the dye industry.” In 
1919 he was appointed assistant direc- 
tor of the Chemical Department. and 
became director in 1924. He served as 
director of the Chemical Department 
until 1930. when he was elected vice- 
president in charge of research. In the 
same year he became also a member of 
the executive committee, and Board of 
Directors. He is at present serving in 
all three of these capacities. 

The medal will be presented on Janu- 
ary 12. 1940 at a meeting to be held 
at the Chemists’ Club, New York, N. Y. 


Canada Drug Co. Enjoins 
Use of Its Name for Perfumes 


An order tothe 
Agence Moderne, Enrg., to discontinue 
the use of the name “Tulipa” on its 
perfumes and other toilet preparations, 
was issued November 4 by Justice Ang- 
ers in the Exchequer Court of Montreal, 
Canada. In a judgment rendered in 
favor of the Canada Drug Co., His Lord- 
ship held that the use of the trade name 
was likely to cause confusion with a 
registered trade mark belonging to the 
plaintiffs. 


Minimum Price for Rebottled 
Perfume Before Court of Appeals 


The right of inde- 
pendent concerns to sell standard per- 
fumes in vials containing fractions of 
an ounce at less than the price specified 
for a full ounce by the manufacturer 
is being considered by the court of 
Appeals of New York in the case of 
Lentheric Inc. vs. the W. T. Grant Co. 

The controversy was submitted on an 
agreed statement of facts by Eugene M. 
Foley of Adolph and Henry Bloch, 
counsel for the defendant appellants 
and W. D. Whitney of Cravath, DeGers- 
dorf, Swain & Wood, counsel for Lenth- 
eric. 

Lentheric under the fair trade laws 
established the price for one ounce of 
Bouquet Lentheric at 50 cents. Grant 
sold this perfume in vials containing 
one-fifth ounce each at ten cents apiece. 
Lentheric claimed that Grant had no 
right to sell the one-fifth ounce vials for 
less than fifty cents each—the minimum 
price established for one ounce. By a 
three to two decision Lentheric won out 
in the Appellate Division; and Grant 
appealed the decision to the highest 
court of the state. 


English Firms Move Head 
Offices to Country 


More than thirty con- 
cerns in the essential oil and _ allied 
fields in England have evacuated their 
head offices to the country away from 
the cities and crowded districts which 
are likely to be targets for bombing 
planes. 
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NEW ELECTRIC DRIVE STAND 



































ELIMINATES DIRT AND NOISE —_ 
a ( 
—NsS \ ‘ 


1. In Sugar Coating Pills and Tablets. VP . 
2. In Polishing Pills and Tablets. 


Enclosed Master Back geared motor plus direct \— 
drive mechanism eliminate all belting and counter- \ 
shafts . . . providing absolute cleanliness and quiet 


operation using copper and galvanized iron pans. 


“Block that kick’’ is the rooting section's plea in a close 
football game. And just as a blocked kick may win a 
game of football, a “blocked kick” in business may bridge 


the narrow gap between loss and profit. 


When your customer kicks because a preparation you 
sold him has become rancid or cloudy, he has a justifiable 
complaint—but a complaint you never need hear if you 
use Penn-Drake White Oil or Petrolatum as your base. 
For the exclusive Penn-Drake Karnsite Refining Process 
will block many kicks for you—will enable you to build 
You get greater stability with confidence and sell with enthusiasm. 


f stand’s extra - wide , 5 
ee Sener Ore The Karnsite Refining Process superfilters 100% Pennsyl- 


base. Pans are set at stand- vania Crude, removes every trace of unsaturated hydro- 
ard angles though, for carbons, and produces the finest white oils and petrolatum 
easy coating and polishing. you can buy. Penn-Drake White Oils and Petrolatum 

cost no more than ordinary products, yet permanently re- 
Pan equipment is identical tain their purity, color and viscosity. 


in value with nationally- 
Get the real facts about white oils and petrolatums. Join 


the manufacturers switching to Penn-Drake Petrolatum 
Sugar Coating and Galvan- and give your product a distinctive, unvarying high 


famous Colton Copper 


No. 4 Stand With Copper Pan ized Iron Polishing Pans. quality 
Metal thickness is effi- 





. ea ; We shall be glad to quote you on your par- 
ciently distributed. Shape : : . : = - ” 
ae : ticular requirements. In writing, please give 
is ideal for perfect coating i ; 

your specifications as well as quantity used, 


results, so that we may give you our figures promptly. 
Galvanized Iron Pan 

as well as Copper Pans are 

available in all sizes to 

meet your capacity re- 

quirements. _Interchange- 


PENNSYLVANIA REFINING CO. 


General Offices: BUTLER, PA. 


able on new stand. Get 


complete facts on this 





amazingly-advanced appa- 


ratus. Write today. Galvanized Iron Pan REFINERIES AT \ \Y y ee 
Lee ee eT \\' Y haath 
po ponbiage nba \\\ “\ Yj U. S. P. White Oils and 


Karns City, Pa. \N 
WAREHOUSE STOCKS latums ... INSECTI-SOL 
eo ae ae EB Me ee rs 


New York, Chicago, | Pe Rubber Solvents 
Detroit, Los Angeles, Motor oils and greases 
2606 Jefferson Ave. East, Detroit, Michigan rma pee apa ae ae aren 


Technical Oils... Petro- 


petroleum 


Boston, Scranton 
products 


and Cleveland 


Pr Ue car 
ricants and greases 


Headquarters for a complete line of 





Pharmaceutical Machinery. Established 1884 


Vovember, 1939 
















































































































































































































































































































































































































Tourneur Opens 
Columbus Salon 


Tourneur Beauty 
Products, Inc., New York, N. Y., have 
added another salon to their list, this 
one being located in the Morehouse- 
Martens Co. store in Columbus, Ohio. 
This organization began ten years 
ago to practice the theory and tech- 
nique of individual make-up blending 
and now has fourteen salons in leading 
department stores, a salon in London, 
and the main one in New York City. 


Fabergé Introduces New 
Perfume at Party 


The debut of Fa- 
bergé’s newest perfume, Tigress, was 
made October 23 at a press party held 
at the penthouse ofhces and reception 
rooms of the firm, 240 Madison Ave.. 
New York, N. Y. 

A black Sudanese spear-bearer met 
the and directed them to the 
roef garden and reception room massed 


guests 


with tropical greenery. Frank Buck 
was present “in defense of wild ani- 
mals.” A fashion pageant of Fabergé’s 


perfumes marked the high note of the 
evening. The perfume, in its attractive 
tiger-striped velvet package, is now in 
Saks Fifth Avenue store. 


Increase in Coal Tar Colors 
Certified for Food Coloring 


During the year 
July 1, 1938 to June 30, 1939, the U. S. 
Food and Drug Administration reports 
an increase of almost 10 per cent over 
the previous similar period in the quan- 
tity of straight coal-tar color certified 
for use in coloring food. A total of 227 
batches, or 454,254 pounds. were certi- 
fied. 

Prior to May 9, 1939, the certification 
service was under the Food and Drugs 
Act of 1906. On May 5, 1939, the Sec- 
retary of Agriculture, in accordance 
with the provisions of the new Food, 
Drug, and Cosmetic Act of 1938, issued 
new and more extensive regulations for 
certification of colors, including a new 
list of colors, certifiable for use in color- 
ing drugs and cosmetics, but not for 
use in coloring food. 

For the purpose of certification. all 
the listed dyes have been assigned nu- 
merical designations to take the place of 
trade names, many of which were found 
to have been used in trade circles to 
describe more than one specific dye. 
Certification under the new regulations 
got under way on May 11. 1939. 

Food color mixtures, consisting of 
two or more straight colors. or one or 
more straight colors with non-dye dilut- 
ing material (such as salt. sugar, gly 
cerine, vegetable oil. water ). also showed 
an increase over the preceding twelve 


months. A total of 1085 batches of 
mixtures, amounting to 410,009 pounds, 
were certified. This represents an in- 
crease of 146 batches, or 131,805 
pounds. 


Colgate Investment Abroad 
Not Large 


Only $2,458,000 or 
1.6 per cent of the total net assets of 
the Colgate-Palmolive-Peet Co., Jersey 
City, N. J., represents investments in 
Europe, according to E. H. Little, presi- 
dent of the company. Of this total, 3.6 
per cent represents investment in Eng- 
land, France, Germany and _Italy. 
Stockholders have been informed that 
a reserve fund of $1,000,000 has been 
set aside to provide for possible capital 
losses in European operations. 


Improvement in 
British Herb Crops 


Hitchin, Hertford- 
shire, is one of the relatively few cen- 
tres in Great Britain where herbs are 
cultivated for their essential oils. One 
grower in this district reports that there 
are signs of a good crop of lavender. 
The spikes are forward, and the plants 
healthy and strong. The air is already 
perfumed with the fragrance of the 
plants. Another grower, in the same 
district, is less fortunate. Spring shoots 
were cut down by the frost, and it is 
expected that the crop will be late. 
This grower has extended the area de- 
voted to lavender. The young planta- 
tions are well established, but will give 
little yield until next year. The acreage 
devoted to chamomile has also been en- 
larged. The crop has grown well, and 
a good yield is anticipated. Pepper- 
mint appears to be doing well, and 
no signs of rust have been detected. 
Providing weather conditions are favor- 
able, the crop should be a good one. 


Exports of Soap Products 
Show Gain in Volume and Value 


Exports of soap prod- 
ucts in the first half of 1939 from the 
United States showed gains in volume 
and value over the same period of 1938. 
Official figures follow: 








Out of the laboratory come floral aromas 
compounded from coal tar and vegetable 


oils. A chemist for the E. |. duPont de 
Nemours Company, at its New York World's 
Fair exhibit, explained man-made perfume 


Lipsticks May Be 
Rationed in Estonia 


Lipsticks may be ra- 
tioned shortly in Estonia, unless women 
stop hoarding these and other beauty 
appliances. The buying epidemic was 
started by the fear of the devaluation 
of the Estonian kroon. 


F.W.D.A. Convention 
Entertainment a Success 


Excellent weather 
heightened the enjoyment of members 
of the Federal Wholesale 
Assn. at the 24th annual convention 
held September 20-22 at Hot Springs. 
Va. Several golf tournaments were 
staged for the ladies as well as the men. 


Druggists 


Fourth Annual Modern 
Plastics Competition Completed 


The tremendous _in- 
crease in the production of plastic ma- 
terials was evident in the Fourth An- 
nual Modern Plastic Competition just 
completed with almost 1000 entries sub- 
mitted, all of which are on exhibit un- 
til December 15 at the office of Modern 
Plastics, sponsor of the competition, 


Chanin Bldg.. New York, N. Y. 





Commodity 


First 6 mos. 1938 First 6 mos. 1939 


Pounds Value Pounds Value 
Soap: 

Medicated 192 ,523 $92,682 180,845 £103,411 
Toilet or fancy 4,483 ,067 636 ,O88 4,942,411 664 ,055 
Laundry 4,662 ,383 248 ,063 4,564,388 233 ,877 
Powdered or flaked "711,029 62,898 933 ,335 76,251 
Shaving creams Masteneee 172,358 69,529 137,183 63,607 
Shaving cakes, powders, and sticks. . ; 78,322 34,705 118,399 39,153 

Scouring bricks, pastes, powders, soaps and 
household washing powders shone 1,897,452 138 ,O87 2,096,288 155,046 
Other soap 533 , 281 55,545 517,236 58,204 
Total 12,750,415 1,337,597 13,490,085 1,393 ,604 
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ooo An important 
announcement from 


to buyers of perfume materials: 


To every customer using perfume specialties of 
TOMBAREL FRERES, Grasse, France, we an- 
nounce that their requirements will be supplied 
without interruption by our American labora- 
tories. © Here we are equipped with complete fa- 
cilities and ample supplies to produce TOMBAREL 
TOMOAREL Seoreme Plewes specialties and perfume bouquets identical in every 
Eeienaes re vocoentued ter respect—materials, formulation, and manufacture—with 
their fine quality throughout the those previously imported from Grasse. @ Get acquainted 
entire world. with these new and most interesting creations. 


TOMBAREL PRODUCTS CORPORATION 


L. J. ZOLLINGER, Presipent 9 EAST 19TH ST., NEW YORK 


TELEPHONE, BEEKMAN 3-3156 - 3162 
M e W e P A R ~ QO N . CABLE ADDRESS, PARSONOILS, NEW YORK 
IMPORTS 


AND 


PLYMOUTH ORGANIC LABORATORIES - INC: NEW YORK-N-Y-U:S:-A 


599 BEEKMAN STREET 











PLYMOUTH CRYSTAL “E” WHITE OIL 


This oil is specially refined for the cosmetic industry. It is absolutely water- 
white, odorless and tasteless, free of fluorescence and is of U.S. P. Acid 
Test. It is as pure as a Mineral Oil can be made. It has been the standard 
of some of the oldest cream manufacturers in this country since they 
started business. It is a very light oil and will produce the soft, light, fluffy 
creams so much in demand today. 


We also offer other mineral oils of heavier body if desired. 


PLYMOUTH PETROLATUMS U.S.P. 


All our Petrolatums are refined from Pennsylvania Crude and are straight 
filtered Petrolatums not acid treated. They are long fiber and all are 
U. S. P. grades. We have both soft low melting point consistencies and 
pharmaceutical grades and also the regular grades for the drug and cos- 
metic industry. All grades are offered from Snow White to Amber. 


A complete line of Cosmetic Raw Materials 


November, 1939 





D. Batzouroff on Annual 
Visit to American Trade 


Dragoi Batzouroff of 
Batzouroff & Co., Sofia, Bulgaria, is in 
the United States for his annual visit 
and is making his headquarters with 
his American rep- 
resentative, George 
Lueders& Co., New 
York. Mr. Batzour- 
off resides in Paris 
from where he di- 
rects the world- 
wide activities of 
his firm. As is his 
usual custom, Mr. 
Batzouroff called 
on the trade which 
was again glad to 
welcome him. For 
more than 15 years, he has been making 
trips to the United States. and in that 
time has made many friends throughout 
the industry. 


D. Batzouroff 


Misleading Containers Being 
Scrutinized by F.D.A. 


The Food & Drug Ad- 
ministration is directing its attention to 
the matter of misleading containers. 
The 648 tubes of dental paste recently 
seized on the ground that the package 
was so made, formed or filled as to be 
misleading was along this line. Other 
containers including jars and_ bottles 
are under scrutiny and much considera- 
tion has already been given to bottles. 


New Bulletin on Fair 
Trade Laws Issued by T.G.A. 


Hugo Mock, counsel 
for the Toilet Goods Association, Inc.., 
has prepared bulletin No. 179 on “The 
Present Status of Fair Trade Laws” 
giving up-to-date information on the 
workings of the price maintenance laws 
in the cosmetic industry. 


Reduction or Elimination of Tax 
On Non Beverage Alcohol Probable 


A protest against the tax of $2.25 per 
proof gallon on ethyl alcohol used for 


non beverage purposes will be filed on 
behalf of the industries using such al- 
cohol by a committee made up of John 
S. Hall, George H. Burnett. Rowland 
Jones, Jr., and E. J. Kelly. This was de- 
cided at a meeting held in Washington 
October 16 on the invitation of John W. 
Hanes, Under Secretary of the Trea- 
sury before a Treasury board appointed 
to receive and compile factual material 
regarding tax revisions. 

George H. Burnett, chairman of the 
Alcohol Tax Reduction Committee of 
the Flavoring Extract Manufacturers’ 
Association, presented a short but very 
well reasoned brief on the subject. The 
recommendations made by Mr. Burnett 
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asking Congress and the Treasury De- 
partment to establish a differential in 
tax on alcohol for non beverage pur- 
poses and that for beverage purposes 
was endorsed by the National Associa- 
tion of Fruit and Flavoring Syrups and 
also the National Manufacturers of 
Soda Water Flavors. The matter will 
probably be taken up at the next regu- 
lar session of Congress; and there is 
reason to believe that favorable action 
will follow. 

Among the points made in Mr. Bur- 
nett’s splendid brief were the following: 

(1) Every state in the United States 
has recognized the principle of the dif- 
ferential between tax on alcohol for 
liquor and that used for non-beverage 
purposes. In fact. the United States it- 
self has recognized the fairness of such 
a differential in the past. Every Euro- 
pean country, and Canada as well, 
grants this differential as they are desir- 
ous of stimulating business, not har- 
nessing it. 

(2) Justice to the consuming public 

the tax itself is more than doubled 
by manufacturing and distributive mark- 
ups. The saving to the consumer is 
therefore far more than the amount of 
the tax itself. For example, the tax on 
the alcohol contained in a 2-0z. bottle 
of pure vanilla is about 4c. or on the 
alcohol contained in a 2-o0z. bottle of 
lemon extract 8c. The mark-ups_ in- 
crease these figures to at least 8c. and 
l6c. respectively. Cutting the present 
tax in half would give the consumer a 
lower price of at least 4c. and 8c. re- 
spectively, or a saving of nearly 20 per 
cent on each bottle purchased. 

Figures from the Treasury Depart- 
ment show that for the fiscal year ended 
June 30, 1939, 4,628,000 proof gallons 
of alcohol were withdrawn for non bev- 
erage purposes. The tax on this alcohol. 
at the rate of $2.25 a proof gallon. 
amounts to $10,413,000. If it were taxed 
at $1.10 a proof gallon the amount 
would be $5,900,800. so that at first 
glance there would be an apparent loss 
in revenue of $5,322,200 to the Govern- 
ment. However, it is axiomatic that the 
lower price would increase consumer 
buying. This. in turn, would increase 
the amount of alcohol used on which a 
tax is paid and a corresponding in- 
crease in Government revenue from this 
source, 

(3) That the tax is unreasonable. un- 
just and discriminatory for manufac- 
turers—under rulings of the Food and 
Administration of the Depart- 
ment of Agriculture. pure flavoring ex- 


Drug 


tracts must be made with alcohol. The 
high tax designed to produce revenue 
from the liquor industry places the 
manufacturers of pure flavoring ex- 
tracts on an inequitable basis as_re- 
gards to their competition with the ri- 
val industries. that is. the competition 


from manufacturers of non-alcohol imi- 
tation flavors, who produce inferior 
products which are sold on price and 
price alone. Imitation non-alcohol fla- 
vors are often prepared by small man- 
ufacturers who have little. if any, in- 
capital, no machinery, and 
equipment of the most rudimentary na- 
ture. They are sometimes produced in 
unsanitary surroundings, and frequently 
sold locally, often by house-to-house 
Little. if any, alcohol is 
used in making them as they are usu- 
ally synthetics dissolved in water and 


vested 


calnvassers, 


glycerine which pays no tax to the Gov- 
ernment. Every gallon of these prod- 
ucts sold displaces the sale of pure ex- 
tracts containing alcohol, with corre- 
sponding loss of income to the Govern- 
ment. As this competition is based 
solely on price, it has had a startling 
increase during the past five years, 
since the tax on alcohol has been in- 
creased from $1.10 a proof gallon to 
the present tax of $2.25. 

(4) The Treasury Department in the 
past few years has opposed the prin- 
ciple of a differential tax for just one 
and that is the fear of diver- 
sion of the lower taxed alcohol to bev- 
erage purposes. The industries using 
non beverage alcohol will gladly wel- 
come appropriate regulatory control in 
order to establish and secure the differ- 
ential in the tax. 


reason 


New York Drug Control Act 
Regulations Due in December 


George W. Mather, 
secretary of the New York State Board 
of Pharmacy, has made sixteen prac- 
tical observations on the new state drug 
control act. Rules and_ regulations 
under the new law will be promulgated 
by the board next month. 


Label Exemption Revisions 
Published by F.D.A. 


The Food and Drug 
Administration has published the pro- 
posed regulations postponing the effec- 
tive date of the labeling provisions on 
certain labels in the Federal Register. 
While hearings were held. interested 
parties were permitted to submit sug- 
gestions and criticisms prior to Novem- 
ber 15 after which date the regulations 
become effective. 

The regulations provide automatic 
exemption from designated sections of 
the act until July 1, 1940 for labeling 
material as described in the law, and 
manufacturers coming within this ex- 
emption are not required to apply for 
individual exemption orders if they 
comply with the requirements for keep- 
ing records. Temporary postponement 
is possible under special provisions only 
in sections 403e (1); 403g. h. i, j. and 
h: and 602b. 
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at Low Cost 


CHEMICAL COMPANY Mi UAQULD 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


eee, Fine Peppermint Flavor 


WAUWATOSA, WISCONSIN Incorporated 1882 


-— 


Imitation Peppermint Oil | 


Write or FREE SAMPLE to try in your product 


KELTON 


LIPSTICKS | srecry | acQuers 


MEAN They're available in 100 shades, are NOT JUST FINGER NAIL ENAMELS 
REPEAT made in any texrture from moist to ex 


tra dry and are made with nothing oa ee ; 
BUYERS but the purest ingredients. They are The name LACQUERS means quality 


exceptionally popular with women 
as they are Jong lasting and don't have to be con , ; 
tinually applied yet they cost no more than ordi solid content . . . perfect adhesion, per- 
nary lipsticks fect flow. extra wear. 
KELTON Lipsticks are merchandised under private 
brand labels only we do not compete with our cus 
tomers. They are produced in conformance with all better product. 
existing legal regulations, and are completely insured 
against product liability 


in finger nail enamels. It means a high 


It means a better package because it’s a 


Write for Information 
Wire or write today for complete details 


Other KELTON repeat-sellers |: je Roug f v, t t + 


Kelton Cosmetic Co. LACQUERS. | 
43 WEST 27th STREET - NEW YORK, N. Y. / nc. 
West Coast Representative: E NG L E WOoOoD N EW JE RSEY 


Herman Schlobohm Co., 819 Santee Street. Los Angeles. Calif. 


*Makers of Private Brands Exclusively 


*Our Only Trademark Is The Quality Of Our Service. 
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OBITUARIES 


Richard Exton Gardner 


Richard Exton Gardner, member of 
the firm of Yardley & Company, 
Limited, London, since 1897, died sud- 
denly October 14. 
He was secretary 
from 1905 to 1925, 
and joint manag- 
ing director since 
1935. 

The chairman of 
the company, 
Thornton E. Gard- 
ner, is Richard 
Gardner’s brother. 
The two 
have 





brothers 
been asso- 

ciated with the 
progress and success of the company 
ever since 1905 and Richard Gardner’s 
death will be a great loss to the in- 
dustry. 


Richard E. Gardner 


He visited this country in January, 
1921, in connection with the formation 
of Yardley & Co. Ltd. in America, 
and has made periodical visits from 
time to time since then. 


Edward Charles Merritt 


Edward Charles Merritt, vice presi- 
dent of the Solvay Sales Co., New York, 
N. Y., until his retirement in 1924, 
died October 1 at the age of 78. 

Mr. Merritt began his business ca- 
reer as an office boy for Wing and 
Evans Co. in 1875 and when that com- 
pany was sold to the Solvay Process Co. 
in 1916, he became vice president. His 
retirement in 1924 marked the comple- 
tion of 49 years of service. 

Surviving him are his widow, a 
daughter, and a son, Harold Merritt, 
now vice president of the Solvay Sales 
Corp. 


Edgar M. Jewell 


Edgar M. Jewell, who had been with 
Orbis Products Corp., New York, N. Y., 
for over 30 years and had represented 
the concern in New York State, Canada, 
and the middle west, died October 26 
after a brief illness and confinement at 
the Clifton Sanitarium. 

Prior to his coming to New York, 
Mr. Jewell was a member of the Ca- 
nadian Board of Pharmacy. 


Dr. Charles N. Davis 


Dr. Charles N. Davis, 78-year-old so- 
cially and scientifically prominent der- 
matologist, died on October 20, follow- 
ing a prolonged illness at his home, 
1931 Spruce St., Philadelphia, Pa. 

Dr. Davis, born in Philadelphia, was 
graduated from the University of Penn- 
sylvania in 1889. For 25 years he 
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headed the dermatology department of 
Pennsylvania Hospital before he retired 
some years ago. During his retirement 
he acted as a consultant. He was a 
member of the College of Physicians 
and the Delta Phi Fraternity. 

Surviving him are his widow, Emilie 
Kennedy Davis, and five sons and two 
daughters. 


George W. Luft 


George W. Luft, president of George 
W. Luft Co.. Long Island City, N. Y., 
makers of Tangee cosmetic prepara- 
tions, died October 14 at the age of 68 
after an operation. 

Mr. Luft was born in Aurora, III, 
and was graduated from the Philadel- 
phia College of Pharmacy. After a few 
years in the drug business in Utah, he 
came to New York to help organize the 
American Drug Syndicate. In 1921 he 
started his own company and the In- 
ternational Cosmetic Co. and had been 
president of both ever since. 

He had long been a leader in civic 
and philanthropic affairs in his com- 
munity. 

Surviving are his widow, Rosamund 
M. Luft, a daughter and two sisters. 


William Macmillan 


William Macmillan, an old member 
of the Chicago Perfume, Soap and Ex- 
tract Assn.. died October 1 at the age 
of 60. He was a well known figure in 
the essential oil trade 
compelled him to retire. Just prior to 
his retirement, he was Chicago repre- 
sentative for M. Cortizas Co. His last 
few months were spent at the Edwards 
Sanitarium, Naperville, Il. 

He is survived by his widow. 


before illness 


TRADE JOTTINGS 


Kathleen Mary Quinlan has bottled 
midget editions of her three colognes, 
Flowers of Rain, Rythm and Organdy 
and put them together in a “Travelers” 
package for voyagers who like changes 
and for those who like trial size pack- 
ages. Another new product is a feather- 
light cleansing cream. 


Barbara Gould’s new make-up is 
Pagan Red, a bright red shade with an 
undertone of brown. It is recommended 
for day and evening wear with many 
new fall colors. 


Jane Naté, Inc., now lists among its 
bath preparations a rich, creamy soap, 
Savon pour le Bain. This is attractively 
packaged in a chartreuse, white and 
black box—six cakes to a box. Also, an 
ensemble of the soap and a bath oil, 














Friction pour le Bain, has been pre- 
pared and covered with a gay Christmas 
wrapper which can easily be removed 
after December 25th. 


At a fashion showing of “New Bustles 
in Beauty” at her Fifth Avenue salon, 
Madame Rubinstein showed that the 
right make-up will spotlight the face 
no matter how luxurious and colorful 
the costume. Hats and clothes from 
Bonwit Teller were presented on nine 
mannequins, in groups of three using 
the three completely different make-ups 
which inspired the ensembles: Sporting 


Pink, Orchid, and Red Velvet. 


Winners in the 15th Annual Compe- 
tition for Small Sculptures in white 
soap for the Proctor & Gamble prizes 
were announced recently and over 800 
selected entries are being displayed 
during November at The Franklin Insti- 
tute, Philadelphia. The first prize of 
$200° went to Miss Betty Elliott, Los 
Angeles, Calif., for her “Pot of Cactus.” 
A new soap sculpture contest closing 
May 15, 1940 has been announced. 


Rose Laird has completed a success- 
ful ten-weeks test of her Young Skin 
preparations on a group of youngsters 
who had embarrassing skin conditions. 
After using the specific preparations 
assigned to them for the ten-week pe- 
riod, the group could confidently with- 
stand inspection by critics who viewed 
them at Filene’s Store, 
Boston. 


Department 


Schiaparelli’s perfume Salut, which 
was recently presented in an attractive 
blue and white package, was described 
in error as a new perfume from its 
establishment in the New Packages 
section of the July issue. The package 
is new but the perfume has been in the 
line for sometime. 


“Captivant” is the newest creation 
from Parfums Lengyel, Ltd. It is a de- 
odorant perfume which is said to be 
harmless to skin and clothes. It comes 
in eight odors, some among them being 
suitable for men. 


Noxzema Chemical Co. is sponsoring 
a thrice weekly news program featuring 
Bob Trout. The program will be broad- 
cast over 38 C.B.S. stations from 3.30 
to 3.35 each Tuesday, Thursday and 
Saturday. 


Mennen Co. announces further addi- 
tions to its most extensive advertising 
campaign. From the middle of October 
through December newspaper ads will 
appear twice weekly in 50 leading 
newspapers. 
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OZOKERITE 


ODORLESS 
COCOA BUTTER 


CETYL ALCOHOL 
ABSORPTION BASES 










10 lb., 35¢ per lb. Trial pounds 60¢ (post paid). 


Cetyl Alcohol Refined 94%. 
Price, case of approx. 115 lbs. per lb. 85¢. 


change without notice and stock to prior sale. 


All Chemicals for the Cosmetic Industry 


Under the same 
Management as 


The Drake 


Cwicaco 


The Blackstone 


CHIcaGco 


The Evanshire 


EVANSTON, ILL 


The Town flouse 


LOS ANGELES 
A. S. Kirkeby 
Managing Director 


nln 


Fifth Avenue at 55th Street - NEW YORK CITY 
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Dhese items and many others have been 


We can’t obtain any more Odorless Cocoa Butter but we offer an Odorless Cocoa Butter Substitute 
which is white, odorless, tasteless and edible, as follows: Cases (100 lbs.), 30¢; 50 Ib., 32¢; 25 Ib., 34¢: 


This is the imported grade of which we still have a fair stock on hand. 
New Absorption Base. (Cremogene A) easily absorbs 500%, of water to produce stable emulsions, fast 


to organic acids. Drums 50¢, 100 Ibs. 52¢, 50 Ibs. 55¢, 25 lbs. 56¢, 10 Ibs. 60¢ per Ib. Trial lb. 85¢ (post paid). 
All quotations f.o.b. New York City. Samples of the above sent upon request. 


R. F. REVSON CO., 91 seveNTH AVE.,N.Y.C. 


affected by the war. In many instances and for 
some purposes we are able to offer adequate 
substitutes at savings. 

Genuine Ozokerite is virtually off the market. 
We can supply Ozokerite Substitutes having 
melting points of 170/175 and 155/160 as 
follows 







Lbs. 155 160° F 170 /175°F 

25 $ .40 $ .45 per Ib. 
50 39 44 = 
100 38 43 e 
200 37 42 o 






400 35 40 













All prices subject to 
See Us for Certified Cosmetic Colors! 





Cable Address: COSCHEMS, NEW YORK 





GLASS PRODUCTS COMPANY 


VINELAND, NEW JERSEY 
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NEW YORK MARKET 


THE gains noted in essential oils and 
chemicals in September were extend- 
ed during the early part of last 
month. Toward the close. however. 
there had been some easing off with 
many buyers returning to a more 
normal policy when making pur- 
chases. 

The spot market lacked its usual 
free and unrestricted trading char- 
acteristics. For the most part local 
houses seemed primarily concerned 
over the requirements of regular cus- 
tomers. The matter of price in many 
instances was a secondary considera- 
tion as much difficulty continued to 
he experienced in keeping up with 
delivery instructions. 

Houses had a backlog of orders 
and inquiries which had appeared at 
the outbreak of the war. Under the 
circumstances it is believed it will 
take some little time before manufac- 
turers and dealers can catch up with 
deliveries. 


Future Still Clouded 

Prices on a number of items are 
still virtually nominal. Many others 
are subject to confirmation. Since 
hasic conditions responsible for re- 
cent advances and shortages have not 
changed, the future continues to be 
regarded as highly clouded. 

The many orders that flowed into 
the wholesale market were at first 
believed to be for stock purposes, but 
the persistent movement that has been 
noted against contracts over the past 
month would seem to indicate a good 
portion of the material has been need- 
ed for immediate consumption. 


Jasmin Active 

Outstanding in the group of floral 
oils was the activity in jasmin. and 
a series of advances that accom- 
panied the brisk demand. The arti- 


80 


cle widely used in the manufacture 
of perfume became very scarce here. 
The delay in shipments from France 
forced a number of buyers to seek 
relief in this market. Unlike some 
floral oils. production of jasmin is 
not started until rather late in the 
year. In order to have ample quan- 
tities of finished goods for the Christ- 
mas trade, buyers were unable to 
delay purchases. Those consumers 
or dealers not covered on French 
lavender oil may eventually find dif- 
ficulty in securing material if late 
reports from the source prove true. 
The crop is estimated at about forty 
tons as against eighty tons last year. 


Fair Quantities of Lemon and Lime 

Fair quantities of bergamot, lemon 
and lime oils arrived from Italy dur- 
ing the past month. With the war 
continuing abroad there is a growing 
apprehension that replacement costs 
will remain difficult to determine on 
most all imported articles. 

While fewer price movements were 
noted toward the close, many oils 
higher than they 
were at the end of September. Among 


are considerably 


those registering substantial gains 
over the past month were cade. cro- 
ton, ginger, cardamon, juniper ber- 
ry. pine oils, sage and mint. 


Substitute Camphor Oil 

The acute shortage of brown cam- 
phor oil derivatives has created a 
demand for several substitutes. Long 
before the outbreak of the war 
abroad, camphor oils had been dif- 
ficult to obtain with prices steadily 
advancing. Today several houses 
are offering quality substitutes which 
are meeting with a favorable response 
from those who had formerly depend- 
ed on the derivatives. 

Local quotations on peppermint 
moved 


and spearmint higher in 


keeping with the firmer ideas of sell- 


ers in the country. Prospects in the 
export market have become clouded 
The _ hostilities 


may prove to have one beneficial ef- 


because of the war. 


fect on the domestic market, however, 
by removing Russian material as a 
competing factor. 


Demand For Aromatic Chemicals 

Consumers of aromatic chemicals 
are showing a greater willingness to 
carry stocks. Prior to the outbreak 
of hostilities abroad many of them 
had allowed manufacturers to carry 
the burden. In view of this change 
in policy. manufacturers are looking 
forward to a continued good demand 
for material for some time to come 
since a good part of recent purchases 
was believed to be for the coming 
holiday trade. 


Eucalypto! Higher 

Eucalyptol was moved up sharply. 
The situation was regarded as strict- 
ly a nominal affair because of the 


general uncertainty concerning future 


costs. Among other articles display- 
ing considerable strength were lina- 
lool from bois de rose, eugenol, 


heliotropine and anethol. 


Camphor Situation Improved 
Fresh arrivals from Japan relieved 
the tight position in camphor, though 
domestic makers are still consider- 
ably behind on deliveries. Quota- 
tions on imported material eased off 
after advancing sharply immediately 
following the outbreak of hostilities 
abroad. Among other articles regis- 
tering advances were acetone, bis- 
muth subnitrate and Japanese men- 
thol. The current year’s output of 


‘peppermint oil in Japan valued main- 


ly for its menthol content has been 
estimated at 1,851,850 pounds from 
an aggregate area of 51,465 acres 
compared with 2,050,260 
from 53.915 acres in 1938. 


pounds 
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